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GETTING
STARTED

TikTok Ads Manager is the all-in-one advertising platform for you to create and manage
campaigns, and achieve desired outcomes based on your marketing goals. Overall, TikTok Ads
Manager offers full functionalities for ad creation and management, supports cross-product
reporting and insights, and provides a range of diverse advertising solutions on TikTok.

User Guide Overview

TikTok Ads Manager User Guide is a holistic manual that helps you excel at TikTok Ads Manager
platform. Through the user journey, it guides you on beginning to use TikTok Ads Manager, as well
as creating, viewing, and optimizing ads. The following are the contents of this guide:
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Create an account

4 To start using TikTok Ads Manager, you need to create an ad
& account following the steps listed in the Onboarding Guide.

If you need to manage more than one ad account to promote
@ your business on TikTok, we strongly recommend creating a

Business Center where you can create and manage multiple

ad accounts. For more information, see About Business Center.

k After account creation, return to the guide to learn the Ads
Manager interface.

The illustration below shows the key onboarding steps
of TikTok Ads Manager.

Onboarding: Ad account Payment Verification Get started to
TT4B user sign up registration set-up deliver ads
Manage accounts Your Campaign
Tech brand é Campaign Goal
john_doe@email.com o John Smith i D Website visits
Business verification
************ . e oo Earth &Me Client v e Drink brand e e o Verified o 2026 e Optimize my budget o
erified on january
ae GlustaGoods g v Bid strategy
Add advertiser + Cost cap O
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Overview
TikTok Ads
Manager

This section provides an overview of the five main tabs in TikTok
Ads Manager, as well as the key features within the Dashboard and
Tools on TikTok Ads Manager.

21 - Five Main Tabs

2.2 - Dashboard

2.3 - Tools

2.4 - Analytics
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21 Five Main Tabs

e Dashboard: The Dashboard provides a centralized view of your account performance. You can quickly access key data,
including active campaigns, budget spend, and performance trends through easy-to-read charts.

e Campaign: On the Campaign page, you can see all the campaigns, ad groups, and ads you have created in your account
and you can bulk manage them.

e Tools: The Tools tab allows you to create and manage third-party tracking integrations, website pixels, creative assets,
Custom Audiences, and other resources to help optimize ad delivery and expand reach.

e Analytics: The Analytics tab enables you to create and customize reports, explore performance insights, use predefined
report templates, and schedule report delivery.

e GMV Max: GMV Max is an automated e-commerce solution designed for Shop Ads to optimize overall returns for your
TikTok Shop.

o TikTok Ads Manager Dashboard

Welcome to Ads Manager | Bog |
| i Startrizk-free - get vp to USD30 in ad credits to test TikTok ads! Terms and Conditions Create ad
Recommendations View all recommendations [A

gg% Account Optimization Program

ommmmme  '0U have 2 key insights and
recommendations tailored to your
account.

Advertising objectiveAdvertising
objective

rRecommended because Recommended
because

| MimwIngighis CTA TextCTA TextCTA Text

2.2 Dashboard

The Dashboard page in TikTok Ads Manager provides a clear overview of your account'’s overall
performance. It includes the following modules:

4 )

W) J'TikTok Ads Manager  Dashboard

@ Account info: View your Available Balance and Today's Spend
to make informed budgeting decisions.

Welcome to Ads Manager

@ Ad group Status: Monitor the current status of your ad groups,
including how many are Active, Disapproved, or Out of Budget.

@ Performance: Track overall account performance across
metrics such as cost, impressions, clicks, and conversions. You
can also select a specific date range to view relevant metrics.

@ Insights: View top-performing videos and audience reach to
analyze creative performance. Explore TikTok user interests,
behaviors, and demographics to uncover scaling opportunities. |  ——o 1 s

@ Updates: Stay up-to-date on TikTok Ads Manager's latest

Insights Updates

updates. oo

@ Recommendations: Receive customized suggestions to help @
improve campaign performance and efficiency.

eeeeeeeeeeeeeee

@ Log: Click "View Log" to monitor account changes made by
team members. MR

@ Create ad: The entry point for Campaign Creation.
N _J
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“ Audience Creative Management Search Center Setting

Audience Manager Creative library Recommendation Center Keywords planner A NEW Account setup

= R d'TikTok Ads Manager Dashboard Campaigr

Comments Creative Challenge 'NEW Catalog Manager Negative keywords Audience controls

Manager
Instant page Automated rules Branded search Brand safety hub

The Tools tab |S the Central |OCati0n for Cl’eatlng Video editor = NEW Events Manager Sgarch ads inspiration  NEW Documents
and managing your advertising resources. It Creative nspiraton Chslenses e
includes five modules: Audience, Creative, Content sulte [NEW i et Reauest
Assets, Management, and Settings. Pangie brand
i/\a\fsest\\{)n manager
4 N
8 | Manage audience and TikTok comments
=
% o Audience manager: Filter, share audience, create custom audiences and lookalike audiences and more.
2 e Comments: View, export, hide, and filter the comments made on your ads directly from TikTok Ads Manager. )
.
4 N
Create and manage creatives
o Creative library: Manage your inventory of videos, images, Playable Ads, Spark Ads, Instant Forms, and Interactive Add-ons.
o ¢ Instant Page: A fast-loading lightweight web page that loads up to 11 times faster on TikTok than a standard web page.
% o Video Editor: A web-based video editor that gives you access to a suite of TikTok-style editing features. 'new
g o TikTok Symphony: Creative Inspiration / Content Suite new  / Ad Preview Tool 'new
\_ _J
4 N
Set, manage and monitor your campaigns
o Recommendation center: A unified interface on TikTok Ads Manager displaying all available recommendations and their details of this
account.
e Catalog Manager: Store information about the products you want to promote on TikTok. When you create a catalog, you can create Video
Shopping Ads (for Catalog) that show specific products with up-to-date information about each product, such as price, availability, sizes,
and more.
o Automated rules: Create rule-based tasks to automatically check and manage your campaigns, ad groups, and ads on TikTok Ads Manager.
o Events Manager: Create and manage data connections with TikTok, add or edit events, monitor and diagnose set up issues.
e Hashtag Challenges: Enable brands to spark trends and cultural movements by issuing participatory challenges to the TikTok Community.
e Leads Center: Enable you to organize and manage the leads directly from your TikTok Ad account. Organize and manage leads directly from
your TikTok Ad account without having to switch between multiple worksheets.
o MMM Data Request: Submit an MMM data request to access all your TikTok media data specifically built for MMM. Use this data to make
sure TikTok is well-represented in your cross-media budget allocation
;:: e Planner: Build data-backed TikTok media plans, forecast reach, impressions, views, clicks, and key cost metrics across the mid-funnel
g objectives, and collaborate with stakeholders to optimize performance new
g e Pangle brand safety: View the publisher list when advertising on Pangle, the ad delivery report, and set the block list.
g o Mission manager: View and manage all of your missions quickly and efficiently.
Set up accounts, documents, payments, credentials, brand safety, and review account health and recommendations
e Account setup: Set up your accounts and review account health.
o Audience Controls: Restrict who sees your ads by setting account-level targeting guardrails that automatically apply to every new
campaign. You can easily override these during setup for maximum flexibility; we'll notify you whenever a campaign deviates from your
account-level settings.
o Brand Safety Hub: Enable default brand safety settings, decide on content exclusions, to further control ad placements and exclude
m inappropriate content that may negatively impact brand marketing goals or business needs.
.S e Documents: Documents you may need to deliver your ads in a specific industry/region.
g o Payment: Manage payment methods, view transactions, and manage promotions.

\. J
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Analytics

d' TikTok Ads Manager Dashboard Analytics G\ TTAM Test Test

Custom reports

‘ Welcome tO AdS Experiment manager
Atribution analytics
You can analyze your ad performance data Recommendations Audience insights
on the Analytics page in TikTok Ads Manager. 20% Brand Lift _5‘de
- Comment insights
Creative inspirations
Video insights

Your performance is only as strong as your measurement strategy. Learn how to test, validate, optimize, and

Measurement Portal . . . , . .
scale your campaigns using TikTok's suite of measurement solutions and tools.

The Custom Reports feature allows you to define the metrics and report formats you need, as well as
Custom Reports schedule report generation by time and frequency. This helps reduce the time required to retrieve data for
recurring performance reviews.

TikTok Experiment Manager is a self-serve platform designed to streamline measurement testing. It enables

R you to create, manage, and analyze experiments directly within Ads Manager.

Attribution Analytics helps you understand the true impact of your TikTok campaigns by providing deeper

(AT DO AGEWTIES insights into conversion paths and performance attribution.

Audience Insights allows you to explore detailed profiles of potential or reached audiences, including age,

CIEIETES [RE]iE gender, country/region, interests, device OS, device price tier, engagement data, trending topics, and more.

TikTok Brand Lift Study is an experiment run alongside sponsored content. It's a simple and effective way to

Ve L S measure the impact of your campaigns on brand metrics among TikTok users.

Comments Manager enables you to view, reply to, like, hide, block, filter, and export ad comments directly

(ST {05 within TikTok Ads Manager.

Creative Inspirations helps you explore top-performing ad creatives and emerging trends on the platform to

S Rl B ETE inform and refine your creative strategy.

Video Insights helps you analyze the performance of your video creatives and understand audience behavior

e s through video interactions, providing guidance for developing future high-performing content.
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3.1 Campaign Structure

TikTok Campaigns have three parts: a Campaign, an Ad Group, and an Ad. To publish an ad, you'll need to set up each of

these elements. Campaigns can include multiple Ad Groups and Ad Groups can have multiple Ads.

Campaign

Creating an ad campaign is the first step to running ads on TikTok. You need to determine the campaign
objective. Once you click on "Create," you may follow these steps:

» Choose a campaign objective (e.g., traffic, sales)

» Select your budget strategy:

« Campaign budget: you can choose daily or lifetime

« Ad group budget or no limit

 Click continue to start creating an ad group

Each campaign contains multiple ad groups, allowing you to optimize your ads and measure performance.
For more details, see How to set up a campaign in TikTok Ads Manager.

Ad Group

At the ad group level, you can set specific ad placements, audience targeting, budget, schedule, optimization
goals, and bids. The steps may vary depending on your objective, but generally include:

Set optimization goals and bidding method

Set the budget and schedule

Define the target audience

Choose ad placements and brand safety controls

Start creating the ad

The ad group level is crucial for determining how your ads are delivered. Each ad group can contain one or
more ads, allowing you to compare ad performance and optimize based on results. For more details, see
How to create ad groups in TikTok Ads Manager.

Ad

An ad is the content presented to your target audience. Here are the steps to set up an ad:

Name your ad

Choose the ad format

Enter ad details

Upload your assets/creative

Set your ad identity

Add text, including copy and a call-to-action button

Add tracking

For more details, see How to create ads in TikTok Ads Manager.

d TikTok
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TikTok Ads Manager uses a three-level structure: Campaign, Ad Group, and Ad.

The diagram below shows how these levels relate to one another.

N [ N
TikTok Campaign Structure Account Structure Best Practice
- ( — J
I
f 1
Campaign 1: i :
[ Ad Group ] Website CamApS:?n 2
I_I_I [ I ]
Ad group: Ad group: Ad group: Ad group: Ad group:
Sale Valentine's Day Apparel Women Apparel Men Cosmetics
Campaign: Creating a campaign is the first step where you will need
to set up your advertising objective (Reach, Traffic, App Installs,
Video Views and Conversions), campaign name and budget.
Ad Group: At the ad group level, you can define your Placements,
Creative Type, Target Audience, Budget & Schedule, and Bidding
Method & Optimization.
Ad: Upload your own videos or images, or design eye-catching
ads in minutes using TikTok Ads Manager’s creative tools.
J J

For further details about running effective campaigns, please refer to Account Structure Best Practices.

3.2 Campaign Creation Flow

For an optimal campaign creation experience, we recommend using the following process to prepare and create your ads on

TikTok Ads Manager.

‘n App/Web

Create Events

Set Audiences and Set Pixel

Prepare Creatives

ﬂ Shop

Create a catalog

Upload products Set an audience

Create a campaign —— Create ad groups

Create a campaign —— Create ad groups

d TikTok
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3.3 Campaign Preparation

Depending on your marketing strategy and campaign objective, certain preparations may be required before

creating a campaign.

7

App Promotion:

If you intend to promote an
app, connect your app
with TikTok Ads Manager
and set up the required
tracking (e.g., SDK or
Events API) to measure
installs and in-app actions.

Website Promotion:

You can leverage
commercial tools like

TikTok Pixel, Event API, or

partner integration to
measure user behavior on
the website.

Selling products on
your website or app:

Create and connect a
product catalog.

Selling products on
TikTok Shop:

Set up your TikTok Shop in

Seller Center.

Depending on your advertising objectives, you will require campaign preparation steps. These may include preparing creative
assets, setting up audiences, configuring events, creating a product catalog or setting up TikTok Shop. You may refer to the
table below as a reference for the preparation required.

Objective/ Preparation Creative Audience ‘ Event Catalog TikTok Shop Identity
App v Vv v X X v
Web v v v X X v
Catalog v v v v X v
\ TikTok Shop v v - v v v )

Creatives (Recommended Configurations)

By clicking on Tools and selecting Creative Library, you can access interfaces for creating, editing, and managing creatives,
including Creative Library, Instant Page, and Video Editor.

Creative Library

 Videos (Either upload your own videos or use the
Al Powered Symphony Creative Studio to generate

» Images

» Playable Ads

o Spark Ads
 Instant Forms

« Interactive Add On
« Branded Effect

creatives for use on TikTok Ads Manager)

Prepare ad creative assets that showcase your products or services, such as videos and images.

d TikTok
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Instant Page

Video Editor

Utilize a variety of templates or customize your own
Instant Page by editing its components like text,
picture, video, carousels, and call to action buttons.

Content Suite

A web-based video editor that gives you access to a
suite of TikTok-style editing features.

- Ma
- Wk
Q!g g o

Discover and manage organic content on TikTok related
to your brand, request authorization for creator posts
that have a strong potential to drive your brand.

AAAAAAAAA

B n =
[ ]

Ad Preview Tool

Used to preview how your ads will look like on different
devices before publishing.

NEXT -

d TikTok
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( A e ™
Ad Format: Ad Review:
You can create ads on TikTok Ads Manager using When you launch a campaign, each ad creative
Videos or Images. See "Video Ads Specifications" must go through a review to ensure it complies
and "Image Ads Specification" for more details. with the platform’s advertising policies and the
laws and regulations of the target market.

TikTok will check each ad before it starts running to ensure that the
creative elements comply with TikTok Advertising Policies — Ad
Creatives & Landing Page, and that the promoted products/services
are aligned with our TikTok Advertising Policies — Industry Entry.

Audience Settings

You can access custom audiences by clicking on "Tools" and then "Audience Manager" in TikTok Ads Manager. An
audience is the users in our apps who may see your ads. Prepare Custom Audiences and Lookalike Audiences in
advance, so they are ready to select during campaign setup.

B dTikTok Ads

Audiences Create Audience
% Filter By
Name Type Total matched @ Availability Audience ID Date Created
testxtina 2 Custem Audience & Unavailable
5 R ] o i 194838504 2026-02-26 01:54:30 UTC+08:00
High networth 2 » Available
Saved audienee ™ 194804454 2026-02-19 09:32:38 UTC+08:00
test 2 Custom A .
ustom ‘?“d'm"'c 4,273 ® Available 194804292 2026-02-16 08:31:11 UTC+08:00
LAL premium 21+ )
Lookalike Audience 43,726,485 o Avaliable 194790461 2026-02-16 23:04:13 UTC4+08:00
test A premium audience 21+ 2 Custom Audience ® Available
- : 1,933,167,898 L 194790445 2026-02-16 25:01:51 UTC +08:00
TESTBA 2 Custom Audience ® Unavailable
= : o B S 194776730 2026-02-13 11:47:44 UTC+08:00
ddsfsF 2 lience
: Quxtom Juclsace 23,866 o Avallable 194773135 2026-02-13 00:00-39 UTC+08:00
Test Joey MUST DELETE 2 Custom Audienc
! oI 242,071  Avallable 194770581 2026-02-12 T7:11:20 UTC+08:00
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Custom Audience:

A targeting option that allows you to reach people
who already know or have engaged with your
business. It is a powerful tool for remarketing,
reaching potential repeat customers, growing your
following, increasing app engagement, or creating a
Lookalike Audience. To create a Custom Audience,
first identify the audience source, then configure the
relevant parameters based on that source.

» For more details on how to create custom
audiences, see Customer File, Engagement, App
Activity, Website Traffic, Offline Activity, Lead
Generation, Shop Activity (available to all
accounts with Shop Ads), and Business Account.

Note: A minimum audience size of 1,000 is required
to target a Custom Audience in an ad group.

Lookalike Audience:

A targeting option that helps you reach new users
who share similar characteristics with your existing
customers. Lookalike Audiences are based on your
Custom Audiences. Before creating a Lookalike
Audience, ensure that you have uploaded or created
a Custom Audience to use as your source audience.
You can then create a Lookalike Audience by
configuring source settings, placements, locations,
and audience size based on your needs. For more
details on how to create a Lookalike Audience, see
"Create a Lookalike Audience".

o Lookalike Audience size options: There are
three lookalike audience size options (Narrow,
Balanced, and Broad), which provide flexibility
based on your distinct marketing strategies.
Creating a broad lookalike audience increases
the potential reach, but decreases the similarity
between the lookalike audience and the source
audience, compared with creating a narrow
lookalike audience.

Events (App and Web)

TikTok Events Manager is a workspace to create and manage data connections with TikTok, no matter where they
take place (on your website or app, in-store, messaging or via your CRM).

Connect data source X

The first step to getting insights on customer interactions with your business, no matter where they happen.

0 Web H App s Offline

Connect your website to share events Connect your app to share events that Measure events that happen offline,

that happen online, including add to cart happen in the app, including app installs including in-store purchases or phone

and purchase. Learn more and in-app purchases. Learn more bookings. Learn more

A4 CRM o Messaging

If you use a CRM like Salesforce, Connect your message management tool

HubSpot, or any other compatible CRM, to track events that happen on instant

connect it to improve lead quality. messaging apps.

Data shared with TikTok business data products is covered by the TikTok Business Products (Data) Terms.

Cancel

dTikTOk CONFIDENTIAL & PROPRIETARY
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App Events

Website
events

CRM

Offline

Messaging

To run these campaigns, you must first register your app in TikTok Ads Manager and complete attribution setup. Then,
your apps on TikTok must use TikTok's Self-Attributing Network (SAN). For more details, see How to Set up App
Attribution in TikTok Ads Management.

« SAN: TikTok's Self-Attributing Network (SAN) is an advanced attribution integration with Mobile Measurement
Partners (MMPs). It provides improved visibility into TikTok’'s contribution to app campaign performance, enabling
more accurate conversion measurement and reporting within TikTok Ads Manager.

« SKAN: SAN is typically used for Android app attribution and certain non-deterministic (non-DC) attribution
scenarios. For iOS app campaigns using deterministic attribution (DC), you should refer to SKAN. SKAN 4.0 is an
updated version of Apple’s StoreKit Ad Network (SKAN) that introduces changes to how campaign performance is
measured while prioritizing user privacy.

Note: On March 20, 2024, new campaign and ad group creation on TikTok Ads manager is turned off for all apps
without an active TikTok's Self-Attributing Network (SAN) integration on their MMPs. Activate SAN integration on
your MMP and complete SAN transition to continue running new campaigns on TikTok. To learn how to transition
to SAN for existing apps, refer to How to transition to SAN for existing apps.

TikTok offers a number of business tools such as the TikTok Pixel, Events API, or Partner Integrations to help you
measure actions taken on your website as a result of paid advertising and organic reach.

o The TikTok Pixel: A piece of code that you can place on your website that allows you to share website events with
TikTok. Once you've successfully set up the pixel on your site, the pixel will share information on when an action is
taken on your website, based on the events you've set up.

Note: We recommend advertisers configure events on their website that capture the entire user journey, starting
from 'view content', through 'add to cart', and 'complete payment'

o Events API :TikTok Events APl is designed to give our advertisers a more reliable connection between TikTok and
advertiser marketing data (servers, website, app, or CRM) while also providing the flexibility to customize the
information advertisers share with TikTok.

Note: Pixel or Events API set-up is a pre-requisite for our Web Conversions objective in TikTok Ads Manager.
We recommend leveraging both solutions together to adapt to the changing ads ecosystem and maximize
performance benefits.

o Partner Integrations for Website Conversion: TikTok partners with industry-leading platforms to integrate with
the TikTok Pixel and Events API, offering a seamless onboarding experience. By working with TikTok Commerce
and Data Partners, you can complete setup quickly without allocating developer resources to modify website or
server-side code.

Customer Relationship Management (CRM) systems help manage interactions with prospective and existing customers.
We recommend connecting your CRM to improve lead quality and enable better audience targeting.

Offline Event Set is a container used to help you collect offline events for a particular business product, unit, or
purpose. Creating an Offline Event Set allows you to measure the impact of TikTok ads on offline activity from users who
viewed or interacted with your ads. To learn more about offline events, see "About Offline Conversion".

Connect your messaging management tools to track real-time events within your applications on TikTok.

d TikTok
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Catalog (Shop)

A catalog is an asset that allows you to store information about the products you want to promote on TikTok. After
you create a catalog, you can run Video Shopping Ads (for Catalog) to showcase specific products with up-to-date
details such as price, availability, sizes, and more. For more information, see "What is a Catalog"

Here is the pathway to locate the Catalog
objective in TikTok Ads Manager when
creating your ad campaign:

Pink roller skates

Advertising

Product Select
Objective ~ © Sales © ©

Source Use Catalog R CIETRe $ 158 5175

Creating a catalog

You can create a product catalog (Product Library) in TikTok Ads Manager using the steps below. For more details,
refer to How to create a Catalog.

Catalog Creation

Pathway: Tools > Management > Catalog
Manager:

1. Click "Create Catalog”

2. Input requested information about
your catalog and products including:
Catalog Name, Business Center
account, Industry, Default Location,
Default Currency

3. Click "Create"

NEXT -

d TikTok
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Add products to a catalog

1. Select the catalog you want to add
products to

2. Under "Manage" click "Products"
then click the button "Add Products"

3. After bringing up the Upload Product
module, you can download a CSV, XML
(RSS), or XML (ATOM) version of the
standard product template

4. Select how you want to add your
products to a catalog

Manage catalogs

After you create a catalog and add your products,
there are several ways you can manage, edit, or Note: It is essential to set up website event tracking in advance,

including the three core events: View Content, Add to Cart, and
Purchase. Additionally, to manage your product catalog
effectively and accurately assess ad performance, ensure that
your event sources are properly connected to the catalog.

update the products in your catalog, including:
Manage & Add Products, Create Product Sets,
Setup Catalog Rules ,Connect Event Sources, and
Create Video Packages

How to create a campaign from your catalog

Catalog Creation

= @ J TikTok Ads Manager

ssistant 4 Get support

Steps: el
1. Select "Create Ad"

2. Choose "Sales"” as the optimization
objective

nnnnnnnnn

aaaaaaaaaaaaaa

3. You'll see the "Use Product
Catalog" toggle

4. Set the toggle on to use your catalog
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Using "GMV Max" to promote your TikTok Shop

GMV Max is an automated campaign type that optimizes for total channel ROI for your TikTok Shop. You can create new
GMV Max campaigns and adjust creative settings in TikTok Ads Manager.

Beginning July 2025, GMV Max will become the
default and only supported campaign type for
TikTok Shop Ads.

To create ads using the Sales objective and your TikTok Shop
as the sales destination, you can create a GMV Max campaign.
For more information, see About GMV Max migration.

To create ads for your shop:

' e Learn how to create a Product GMV Max campaign.

e Learn how to create a LIVE GMV Max campaign.

= (v dJ'TikTok Ads Manager Dashboard ~ Campaigns T

GMV |V|aX = Switch to another shop
2o Campaigns ChaYeah Tea + Create GMV Max ads
Shop code: USLCDXEWST
B9 Creatives New
Overview UTC-05:00 Oct 14, 2025 - Oct 21, 2025 [
Reporting includes GMV Max ads created on TikTok Ads Manager and TikTok Seller Center
Cost® Orders (.. ® Cost per .. ® Grossre.. @ ROI (Curr... ®
0.00 USD 0 0.00 USD 0.00 USD 0.00

vs last 7 days - vs last 7 days - vs last 7 days - vs last 7 days - vs last 7 days -

® Cost Orders (Current shop)

Campaign list
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Product GMV Max

Product GMV Max is an automation solution for TikTok Shop Ads that optimizes for your TikTok Shop's total channel ROI.
You can create Product GMV Max campaigns in TikTok Ads Manager.

Before creating GMV Max product ads, ensure that:

e

You have a Business Center
associated with the store.

Note: If the store you want to
promote belongs to multiple

7

If you are an agency running
GMV Max on behalf of a seller,
you have the required
advertising permissions for the
store you plan to promote.

If you are a seller running
GMV Max for your own store,
you have Admin or Ad Manager
permissions for your store.

Your store operates in
countries/regions where GMV
Max is available: GMV Max is
currently launched only in
Indonesia, Malaysia, the

Business Centers, choose the
one that contains the
advertiser account and TikTok
account you plan to use for the
GMV Max campaign.

Philippines, Thailand, Vietnam,
Singapore, and the United
States.

= (0 JTikTok &EEFa
01 Click Create GMV Max Ad. If the button < BRIt
is disabled (grayed out), check whether ommar moar
you have Operator or Admin permissions =M A
for the advertiser account, or whether Ll
the account has been authorized to run i
GMV Max ads.
- J
( 2

EEER

[mﬁsm v o  as I

02

In the Products section, choose the
items you want to promote. Click
Promote All Products in TikTok Shop
to advertise your entire catalog, or click
+ Add Products to select specific items.

L S 2 FERES : BE B

CHAYEAH,

e 1499-37.99 USD 20 1696 207

1899 USD 7 93 207

2399 USD 2 9 207

2249 USD 4 199 207

e 2249-46.99 USD 0 1m0 20

Bintk 0 B i

NEXT -
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g
< lEr-&ita
03 In the Optimization Goal section, select ]
SRS
an ROI target. You can use the -
recommended target or set your own. © ik AN S RABHEE (ROI) (RIFZE. L ROIAATIEHTH 90% BHI RIA R
RBERMRS, RAIBRIE SHAMMR. SHFE
=L ON
BAREMIRFSIN, FEi M ERRELHRE (ROI)
& ROI B
12
G BEIRMEIRN 1.2, (ROBREL 95% NRXBSEARSN
(.
{
BiE
0 4 In the Budget section, set the daily
. . § BFRZANCEXE, BEARERN 200.00, REGANBAERE (RO) BIFH, FRETLEH
budget for the campaign. You can either £
use the recommended budget or enter a E— P
custom amount. s
f[;i%iéi Ao
EL 100.00 USD  Fii% FFR: 1,200.00 USD
{E8H ROI: 11 FRESIINEH: 10%
\.
{
HiHA
0 5 In the Schedule section, select the date B )
and time when you want your campaign to
start. After the scheduled start time, the
campaign will run continuously. Once all rEHES
. . . & GMV Max_2ULA_ChaYeah Tea_20250922093423 ©
settings are complete, click "Publish".
N\

NEXT -
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Live GMV Max

LIVE GMV Max is an automated Shop Ads campaign that optimizes traffic to get the highest gross revenue for your LIVE
event. You can create a new LIVE GMV Max campaign in Seller Center.

There are two creative types under LIVE GMV Max:

LIVE-to-LIVE, which promotes an
® Video-to-LIVE, which uses videos from ongoing LIVE session directly within the
connected TikTok accounts as ad creatives LIVE environment to drive real-time
™)

Before Getting Started:

« LIVE GMV Max is available to advertisers in
Indonesia, Vietham, Thailand, the Philippines,
Malaysia, and Singapore.

» You must have Admin or Ads Tab permissions in
Seller Center.

o If you are currently running a LIVE shopping ad or
another GMV Max campaign, you must turn it off
before creating a new LIVE GMV Max campaign.

o) dTikTok s8R

01 After confirming that you have Operator < BIERr-Eith
or Admin permissions for the advertiser maar omma
account and that the account has been . .
authorized to deliver GMV Max ads, click blcia S
"Promote to LIVE". %
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R it
O 2 In the Optimization Goal section, select A=t
a LIVE ROI target to maximize your O Ry MR AR SR o AT ANRERRR
campaign’s delivery and performance. A
BAREMRFDUN, FIREI B iRREEIRE (ROI),
You can use the recommended target or
set your own. Ei# ROI B

2.0

G RIUGEREIRS 2, LRBTNEBSSH

BiE

03 In the Budget section, enter the daily oo
budget yOU Want to Spend On the g iuﬂr\zmmrgﬁw, BIGEEMEIRN 200.00, FHERIRACHRE (ROI) BIFE, FETREY
campaign. You can use the suggested — o
daily budget, which is calculated based on S ) RS, ST ARARERNRAA SANEREASREN
your recent LIVE performance. After the e ———
campaign starts delivering ads, you can
adjust the budget settings at any time. B e

HiH
. . 2025-09-22 08:40:30 =3
0 4 Adjust the Schedule settings for v .
(UTC-08:00) FIHIEAINE L HT1E) (£EH) N

your campaign. Once all settings S
are complete, click "Publish".

[EITUER

1% GMV Max_BI{\_ChaYeah Tea_20260922094113 @

R RARIRTNERE TikTok ELBUIRRAR

Identity

The Identity feature in TikTok Ads Manager allows you to choose how your business is represented in your ads.

When Identity is enabled, you can use a TikTok account to represent your business. You will only be able to create Spark
Ads using existing posts from your linked TikTok account, publish new videos to that account, or use posts authorized by
another TikTok creator.

There are three types of Identity you can select when creating an ad.
For more details, see About Identity.

\
=7
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Account owned by you

Use this Identity to create Spark
Ads using posts from the TikTok
account linked to your TikTok For

Business account. use in your ads.

Other authorized account or post

This Identity allows you to create
Spark Ads using TikTok posts that
creators have authorized you to

Custom Identity

Publish ads without using a TikTok
account. This is the only Identity
type that supports the Non-Spark
Ads format.

To enhance brand trust in TikTok ads, the
platform plans to sunset virtual Custom
Identities in H2 2025. Going forward, all
ads must be linked to a real TikTok
account for delivery. This change applies
to the "Custom Identity"” feature.

Spark Ads

Spark Ads is a native ad format that allows you to leverage organic TikTok posts and their features in your advertising.
This format enables you to create ads using posts from your own TikTok account or organic posts created by other
creators — with their authorization. For more details, see Spark Ads.

There are three types of Identity available for
creating Spark Ads:

Method

Method 1:
Associate via Business Center

Method 2:
Bind a personal TikTok account via TikTok for Business

Method 3:
Use another creator’s authorized account or posts.

Identity Type

¢ TikTok Business Account/ Personal TikTok Account
¢ Personal TikTok Account

¢ Authorized account (authorized via Business
Center) or authorized post (authorized via
video code)

4 )

Non - Spark Ads Spark Ads

music page

For more details you may refer to “"How to create Spark Ads for
Manual and Search Campaigns in TikTok Ads Manager"

d TikTok
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3.4 Campaign Creation

Entry for Campaign Creation

When you're ready to create your campaign, you may enter the campaign creation page from any of the options below:

01 Click Create ad in the dashboard

02 Click Create in the campaign list

03 Click Edit in the draft list

d TikTok
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Advertising Objectives

On the Campaign Creation page, you can choose an advertising objective for the campaign. Starting with your
objective helps optimize your ads and achieve results aligned with your strategy across the Brand Awareness,
Consideration, and Conversion funnels. After selecting your objectives, you will proceed to choose the appropriate
campaign type.

*Brand consideration will only be available for advertisers with TikTok Market Scope.

dTikTOK Ads Manager ashboard Campaigns ools  Analytics Max Q a 0 TTAM Test Test

Campaign
Create new Use existing

Advertising objective

Awareness

Reach >
Consideration
Traffic >
»
Video views ‘
Community interaction ‘
Brand consideration New
Select the advertising objective that best
Branded Mission 2 fits your business goals
Conversion Hover to learn more about each objective
App promotion >
Lead generation >
Sales >

Brand Awareness

Objectives

Reach Obijective: Allows you to show your ads to the maximum
number of impressions within your target audience at the most
efficient cost. Reach campaigns help raise awareness of your
product/service to large audiences.

Campaign type
Reach supports the following campaign types:

« Auction Reach: Efficient reach-focused ads.

¢ Reach & Frequency: Reserve ads in advance to guarantee
reach and impression frequency.

sssss

o TopView: Ads shown when users open the app. ~

« TikTok Pulse: Ads served on the For You feed after the top = —_
4% of trending content at a fixed CPM.

Note: Reach & Frequency, TopView, and TikTok Pulse campaigns may require additional permissions. For more information, please
contact your sales representative.

NEXT -

dTikTOk CONFIDENTIAL & PROPRIETARY


https://ads.tiktok.com/help/article?aid=13895

[ 03 - Create a campaign j

Consideration

Objectives

« Traffic: Send more people to a destination on your website
or app.

» Video Views: Get more views and engagement for your
video ads.

o Community Interaction: Get more followers, TikTok page
visits, or promote your LIVE.

« Brand Consideration: Acquire a consideration audience who
have demonstrated interest in your brand.

» Branded Mission: Connect brands with TikTok creators by
offering them incentives to develop authentic video content.

Campaign type

Note: Branded Mission is not available across all regions,
for more information and availability enquiries, please
reach out to your sales representative or contact support.

Conversion

Objectives

« Lead Generation: Collect leads for your business.

« Sales: Sell products from your TikTok Shop or Catalog.

» App Promotion: Get more people to install and take desired actions in your app.

Campaign type
App Promotion objective incorporates App install, App
retargeting, App pre-registration and Paid Content:

¢ App install: Get people to install and use your app.

o App retargeting: Re-engage existing people to take action
in your app.

o App pre-registration: Get new people to pre-register before
your app launches.

o Paid content: Get people to purchase your paid content
featured in your TikTok series.

Campaign type

Sales Objectives supports the following product sources:

Catalog: Use video shopping ads to promote products in
your catalog

TikTok Shop: Use video shopping ads or GMV Max to
promote products in your TikTok shop

Website: Promote Website Sales
App: Drive app store sales (requires a product catalog).

Website and app: Drive adoption of your website and apps

[ contiove o o v |
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Define Campaign Settings

Campaign Name

Campaign Budget
Optimization

Budget Strategy

Split Test

7

Assign a unique name to your campaign.

Enable this feature to apply a single budget across all ad groups within the campaign, rather than setting
budgets individually. For more information, see Campaign Budget Optimization.

This is the total amount your Ad Groups can use before reaching the spending limit. You can choose from:

« Campaign Budget: Enable this feature to apply a single budget across all ad groups within the campaign,
rather than setting budgets individually. Also known as Campaign Budget Optimization.

« Lifetime budget: The maximum amount you are willing to spend during the entire period you run an ad.
 Daily budget : The maximum amount you are willing to spend on a campaign per day.

» Ad Group Budget: You can manually enter different budgets for each ad group you create.

Enable this feature to test different ad group variables and determine which strategies deliver the best
results. For more information, see About Split Testing.

Note: Both Daily and Lifetime budgets must exceed $50. For more details on budget, please refer to
Manage Campaigns > Modify Ads > Modify Budget.

Objetive

TopView; TikTok Pulse

Reach: Reach & Frequency;

SSSSS

Settings

Reach: Auction Reach

Interaction

Traffic: Video Views; Community

Settings

Eampaign name

Reach20260217195854

Special ad categories

App Promotion: App Retargeting /
App Pre-registration, Lead
Generation, Web Conversions

Select the category if applicable

Budget strategy
© campaign budgat

Ad group budget

In addition, you can select to run a Split Test:

Campaign name

| React]

Special ad categories

Select the category if applicable.

Budget strategy
Campaign budget
© Ad group budget

Total limit for all ad groups

£

Create split test

What do you want to test?

Custom settings

d TikTok
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3.5 Creating an Ad Group

After starting a Campaign, you will need to set up an Ad Group by filling out the following fields.

Configurations

Ad Group Name

Assign a name to your ad group. It is recommended to include details such as the creation date, target market, device type,
and optimization goal so you can quickly identify the ad group’s attributes from its name.

-

For example, 20240301-USA-AND-VBO indicates an ad group created on_
_ with the optimization goal set to value-based optimization.
d' TikTok Ads Manager E ©r B @ \ TTAM Test Test
Reach20251121223822
Ad group name
Available audience ®
Ad group Ad group 20251121103942 B Template
Internal buying type
R
estimate.
Note: All ad group names in a campaign must be unique.
-

~

Optimization Location

Optimization Location refers to where the optimization goal you selected will take place.

delivery is optimized for.

It helps define what your ad

Objectives

Traffic

Campaign type

Landing page, app, and
TikTok Shop

Buying type

Ad group name

ence

Optimization and bidding

Location

O wenste

NEXT -
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Objectives

1. App Promotion — App Pre-registration
2. Website Conversions
3. Sales - Catalog

Campaign type

Landing page and TikTok
Instant Page

Ul

U0 JTikTok Ads Manager

Campaign tumed on

App promotion20251121224,

~ Ad group 20251121

Ad group name

Optimization and bidding

Recommendation usage

Template \/
100) Ad group is fully optimized.
Available audience ®
] L7

Objectives ul
Lead Generation
vty i : Recommendation usage
S = @ e
L Optimization and bidding ~ v
’ Lacavl\:: Available audience @
© instant form
Campaign type =
Landlng page, Instant Form, S C
and TikTok Direct Message
\.
"Wl notes
« For Sales objectives, you can also select Catalog.
\ « For Community Interaction objectives, you can choose the interaction type, including TikTok Video or LIVE.

« For App Promotion objectives, you must select the app you want to promote.
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Placement

When creating an Ad Group, you can choose where your ads will appear.

¢ Automatic placement: Ad delivery will be optimized across all placements supported by TikTok Ads
Manager. We recommend selecting Automatic Placement so your ads can benefit from automated
Placement optimization to reach more users and drive more traffic to your app or website. For more details, see
Automatic Placement and Select Placement.
Types

¢ Select Placement: Manually choose specific placements, including TikTok, the Global App Bundle (such
as CapCut and Fizzo), and Pangle. For more information, see Placements and Available Locations.

¢ User Comment: \When enabled, this feature allows users to comment on and engage with your ads, which
may help improve performance. We recommend keeping User Comment turned on.

¢ Video Download: When enabled, users can download your video ads.

¢ Allow Video Sharing: When enabled, users can share your video ads on TikTok. If this option is turned off,
users will not be able to share your video via Instagram, direct message, SMS, Facebook, Twitter, email, or
by copying the link. Other in-app sharing options may still be available. We recommend keeping Video
Sharing turned on.

¢ Pangle Block List: The Block List feature prevents your ads from appearing on specific media platforms
within Pangle to help ensure brand safety. However, enabling this feature may reduce your ads’ reach. For
more information, see Block List.

Additional
Settings

Note: Placement settings cannot be changed after an ad group is created.

o TikTok ads Manager

Lead generation2026021721...

Recommendation usage
Buying type .

L1eC ) Ad group is fully optimized.

= Ad group 2026021, (F

¢ Dptimization and bidding

Ad group name W
¢ Budget and schedule
<« Audience targeting
Optimization and bidding w § Placemants
@« Creative assets
Budget and schedule w
Available avdience (&
- i Fairly broad 146 8233 000170452 000
Audience targeting W
i E y it W
Placements -~

o Automatic placement

Select placement

User comment ( |

Allow video download (3

a8

Allow video sharing (3

Pangle block fist
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Audience Targeting

TikTok Ads Manager provides various Targeting Options to reach the audience that you want to show your ads to. These

options include:

e D ' N e A
Interests & Behaviors Audience Recommended categories
» Define your audience by selecting « Include: Create a Lookalike or Custom « Identify relevant audiences for your
interests and interactions related to Audience (Customer File, Engagement, ads. When setting up your ad group
creators, videos, and hashtags. App Activity, Website Traffic, Offline targeting, it will provide you with a
« Interest Targeting: Deliver ads to users Activity, Lead Generation, Shop Activity collection of recommended Interest &
based on their long-term interests and (Available to all accounts with Shop Behavior categories from the audience
interactions with content on TikTok. Ads), and Business Account). most likely to contribute to your
. Behavior Targeting: Deliver ads to « Exclude: Exclude Lookalike or Custom campaign’s advertising objective. For
2" ) Audiences more details, please see Targeting
users based on their recent in-app : . B
. . . . . . Recommendation.
behavior, like previous interactions with L )L )
videos, creators, or hashtags.
{ N { N
Demographics Saved audience Optional

Location, Gender, Age, Languages,
Spending Power, and Household Income
(US Only).

Allows advertisers to save their targeting
settings and reuse them when creating
future ad groups and campaigns.

Device

Deliver ads based on a user’s device settings,
including operating system, OS version, device
model, connection type, carrier, internet
service provider, and device price.

Note: The benefits of automatic targeting
are applied automatically to all broad ads.
You no longer need to manually enable
automatic targeting, but byou can switch
back to manual if needed.

Audience targeting

+ Audience controls

Location (T

Minimwm age (T

18 »

Languages (7)

All R

Exclede audience

-~ Audience suggestions - Optiona

Age (T

| 18-24 . | 25-34 | 35-44

| 45-54 | a3+ |

Gender

| All Male

Custom avdience

Female

Interests & behaviors

Switch to manual targeting

Targeting  use wwec sususce

Demographics

Sender

|.-.u Male | Female

Languaes (7

Al

« Custom audience (¢

chsde audience

- Detailed targeting

nterests & behaviors

spending pawer (1

|I| High spending pawer
Hausehold income (0

ail

~ Device

Opesatig system
[ ot
08 vorsions

all

Device medel

Al

Cannectian tyme

LI WIF | 26 | 3G 4G | 56
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Budget, Schedule and Reservation

Performance Ads

Budget and Schedule

Set the ad group budget and schedule to control when
your ads are delivered

e Budget: Minimum spend for both Daily and Lifetime
ad group budgets is $20.

¢ Schedule: Set the time period during which your ads
will run. You can choose a date range or run your ads
continuously starting from a selected date or once
they are approved.

o Dayparting: Deliver your ads during a specific time of
the day.

Note: Dayparting matches your account's time zone.

Budget and schedule

Budget % S coupone

Daily 5000 UsD

Goat-based bodget norease (0 Hew ['

Schedule 1

0 Sct start fime and run ad group Consroushy

Feo 18, 2028, 11:58 AM
UTCH 0B:90) Australlan Western Standand Time (Australial

Set start and end fime

Dayparting

Al day

Branding Ads

Schedule and Reservation

Select targeting strategies, including audience controls or
manvual targeting.

e Schedule: Set the time for your ads to run. You can
choose a date range or deliver your ads during a
specific time of the day.

e Reservation: Choose reservation method, including
budget, impressions, reach and reach percentage.

Schedule and reservation

Schaduke

2024 -02-20 = 024-02-18&

Reservation

Reserve Using Fived Budget

Budgat

44T Uz

Ad Sequencing & Schedule

Select targeting strategies, including audience controls or
manual targeting.

o Standard delivery: Ads will be distributed evenly and
are expected to achieve similar traffic volume.

e Scheduled delivery: Deliver each ad during specific
time periods

¢ Sequenced delivery: Set a specific sequence to
deliver your ads in.

TiKTok: ads Manager

Reach20240319161720

~ Ad group20240319001723
Bidding & Optimization

Ad sequencing & schedule

Delivery mode o

d TikTok
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Bidding & Optimization

Based on your advertising objectives and market strategy, you can select appropriate optimization goals and bidding strategies.

Performance Ads

Branding Ads

’

Select appropriate optimization goals and bid strategies.

\

Select appropriate optimization goals and frequency cap.

o Optimization goal: Optimize delivery to users who are likely to
perform a specific action, such as clicking your ad or visiting your
profile. Available optimization goals in TikTok Ads Manager include
Gross Revenue, Purchases, Initiate Checkout, Conversions, Clicks,
Reach, Video Views, Live Viewer Retention, Leads, Profile Visit,
Follow, Install, and In-App Event Optimization (IAEO).

o Bid strategies: Different optimization goals support different bid
strategies. For more information, refer to Bidding_Strategies.

Note: Available optimization goal options will depend on your
selected advertising objective.

-~

Frequency cap: Select a frequency cap option to control how often
users see your ads based on your objectives.

o Show ads no more than 3 times every 7 days: By default, you can
limit ad exposure to no more than three times every seven days.

e Custom: Select an option to control how often people see your ad
based on your objectives. If you choose to set a custom frequency
cap, you can manually balance the tradeoffs between frequency
(how often your ad is seen) and reach (how many people see it).

Note: Some advertising objectives support content targeting and content exclusion features to help control ad placement,
improve performance, and safeguard brand safety. For more details on optimizing brand advertising placements, contact your

sales representative.

Content targeting (Branding ads)

Content exclutions

e Feed type (Reach & Frequency): Determines where your ads
appear in the For You feed.

o Content lineups (TikTok Pulse)

a. Max Pulse: Your ads appear next to top-performing content
across TikTok.

b. Category lineups: Your ads appear next to top-performing
content within selected categories or seasonal events.

o TikTok filter: Provide advertisers additional control over where your
ads run by excluding inappropriate content that may negatively
affect your brand objectives or business needs.

a. Inventory filter: Control the type of content shown next to your
ads.

b. Category exclusions (Optional): Select specific content
categories of content to avoid showing your ads next to.

c. Vertical exclusions (Optional): Exclude content sensitive to
selected vertical.

o Third-party filters: Choose a third-party partner to apply additional
filtering controls.

3.6 Ad Review

Before ads are published, they go through a review process to ensure compliance with Tiktok's advertising policies. Most ads
are reviewed within 24 hours, but in some cases it may take longer.

3

Note: Changing the targeting or creative asset settings (images, videos, ad copy, links, etc.) for an approved ad or ad group will
trigger a new review process. For more information, see Changes That Trigger the Review Process.

d TikTok
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Status

f N\
After an ad passes the review process, advertisers can ‘ E== —
view its status column within the ad group or ads list. \ — P — P
To check the status of an ad under review: - © semratomensy
« Go to Campaigns > Ad Groups > Status . "
[ © % Sales20251121154126 S ACtive. S000USD - 0.00 USD 0.00 USD
« 3 Sales20251121154006 ® Active 50.00 USD = 0.00 USD 0.00 USD
« Sales20251121153713 Oiictive AN 0.00 USD 0.00USD
[ © 2 Copy 1 of Copy 1 of Copy 1 of Co. ® Active All = 0.00 USD 0.00 USD
«  Copy 1 of Copy 1 of Copy 1 of Co. ® Active Al - 0.00USD 000 USD
@ & Copy1of Copy 1 of Copy 1 of Ap. et 2 000 USD mm——
~ J
Recommendations
f N\

Once your ad is reviewed, recommendations will be provided for adjustments if it is rejected or partially rejected.

To view delivery optimization recommendations: To view detailed recommendations in the

« Go to Campaigns > Ad Groups/Ads list > Recommendation Center:

Delivery Optimization » Go to Campaigns > Ad Groups/Ads list > Ad
Name column", and click ... >
Recommendations > Recommendation Center

» Hover over the ! icon in the Delivery
Optimization column to view optimization
recommendations.

» Click View More > Edit Ad to go directly to the
Edit Ad Settings page.

. Recommendations
2058102, [ © ~q  Ad name2025-11:2119:20:30
= 2025721 1049398493684757  Ad group 1843
«
2028721
«
202821
’ A Not delivering Your own content 1849384968709281 Ad group 1849384
1849384711306401 50.00 USD - 2025/1/21 ) @
8 1 5000USD 1,00 USD. 2025/1/21 ) @ i
: o ;
184 12589037698 T 5000USD 1.00 USD 2025/1/21 «© A Not delivering Your own content 1849384711306401 1849384
# o ;
% 1 5000UsD 100UsD 2024
* o > 18493
«
ot 12153 ads
0741 ad group
N J

For more information on review statuses, please see Reviewing the Status of Your Campaign, Ad Group, or Ad.
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3.7 Ad Preview

Before creating an ad During ad creation

Use the Preview Ad feature 1. During ad creation: After uploading your
creative, you can preview your ad at the
ad creation level. Use the progress bar
and full-screen mode to better

understand how your ad will appear.

Full screen button

Choose in feed or search result

New progress bar

Display content safe zone

After ad approval

1. To preview an approved ad:

a. Go to Campaigns > Ads.

b. Hover over the ad you want to preview, click ..., and select Create preview.
2. From the pop-up window, you can select:

¢ QR code (recommended): Use the TikTok app to scan the QR code and preview your In-Feed ad. The QR code can also be shared with others.
Note: Ads delivered through Global App Bundle and Pangle do not support QR code previews.

e User ID: Enter a user ID for the app where you want the ad to appear, and it will be displayed in that user's feed.
¢ Note: Ads delivered through Pangle do not support preview by User ID.

o Preview link: Advertisers can generate shareable ad preview URLs that can be viewed on desktops for up to 30 days.

o Tik Tok Ads Man ager

Campaigns

b 5 | Your account is at Ask of suspension. Submit the required verification documents to avold account suspension.
Campaign 4 On/foff Name Status Source Ad group 1D Ad group name AdID
Ad group 2 You have 2177 draft ads
Ly Paused TikTok creator con... 1B60644275474210 Ad group 2026032508... 18606443754
8 Ad v € % Ad name2026-03-25 08:32:43 Campgn p Authiorized by vi
: ik /I-’auscd TikTok creator con..
[ &) 8l Read the entire story by searchi.. a8 wthorized by video
Split test e - e T - E
i Pavsed TikTok creator con... 1BA0642710781297 Ad group 2026032508.. 1B606427107E
s b e wliw o AL 3T 3ian Authorized by vi
Bulk exportfimport r & % Ad name2026-03-25 08:32:43 Tpaign pausec utharized by videc
Aronated. mins A Not delivering TikTok creator con... 1B&06A2TI07TET93 Ad group 20260325 1B&06427107;
r & i F Ad name2026-03-25 08:32:43 Ot of campaign budgat | Multiple sources
View repart  Mew
. - Lo Pavsed TikTok creator con.. 1860185381511282 Ad group 2026032508.. 186018538151
r & i * Ad name2026-03-25 08:32:43 Campaign p Authorized by vi
; Paused TikTok creator con... 1B60185381504034 Ad group 20260328 1B601853815(
r & F Ad name2026-03-25 D8:32:43 mpaign o Autharized by vides
O Pending TikTok creator con... 1B60185381496977 Ad group 2026032508... 1BA01853814¢
r & % Ad name2026-03-25 08:32:43 Ad under reviey Authorized by videc

For more details, see How can | preview my ads?
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41 Campaign Lists

After creating ads, you can browse and manage your campaigns, ad groups, and ads on the Campaign page.

' TikTok Ads Manager Dashboard Campaigns Tools Analytics GMV Ma B Q2 0o ‘ TTAM Test Test
tatus contains any of : Ended @ Search & filter (/) [GEE Save 2025-11-14 - 2025-11-21 &) [0 Custom table
| @ Campaign & 4 On/off Name Status Budget mﬁggfe Order Cost CPC (destination)
Ad group » You have 101 draft campaigns
Ad Reach20251107103106 @ fctive - 2 0.00 USD 0.00 USD
@  Traffic20251105151254 ® Active Al - 0.00 USD 0.00 USD
Split test N Traffic20251105150823 ® Active Al = 0.00 USD 0.00 USD
Bulk export/import > ] i - - 0. S| 0 S
Reach20251105194231 Active .00 USD .00 USD
Automated rules >
Label > Reach20251103213720 ® Active e 0.00 USD 0.00 USD
View report New s ST ® Active - - 0.00 USD 0.00 USD
@  Apppromotion20251030111834 ® fotive Al - 0.00 USD 0.00 USD
@  App promotion20251029125840 ® Active Al - 0.00 USD 0.00 USD
App promotion20251029125335 @ Active Al - 0.00 USD 0.00 Usliyg
Total of 532 campaigns - = = 0.00 USD 0.00 USD
|>¢| Collapse ‘ 1 2 & B 200/page

4.2 \Viewing Data

By reviewing and analyzing ad data, you can better understand its meaning and develop targeted optimization strategies.

The Search and Filter features help you locate specific campaigns, ad groups, or ads and sort them to help organize and
manage your ads.

You can also use the Fuzzy Search feature to find ads based on keywords, numbers, and symbols.

Multi-Dimensional filtering Time Selection

Use the filter located in the upper-left corner of the Use the filter located in the upper-right corner of the
page to filter the campaigns, ad groups, or ads you page to select the time range for the data displayed.
want to view based on multiple conditions.

Purchase Ord Define data time range
Onjoff Ngm tat Budget i ers - Cost CPC (destination) @ Campaign & + On/off Name CPC (destination)
o o
L Ad group » You have 101 draft campaig  ifetime Nov 2025 Dec 2025
w wea wed N
= Active 2 o0ouso ooous e T e 000Ust
1 12 03 4 B
«© peiis) o G00NSD) 0.00UsD @  Taflic2025m08151254 2 3 4 5 6 7 8 7 8 9 10 m 12 13 (GO0 USD)
o0 2 s @S w56 v o® o9 2
Active R 000usD 000usD Taffic202511081s 000uso
Spittest « « SELILE) 6 7 e o9 20 B2 2 o2 o2 o2 s % oz
Bl poriipor e S AT R 23 2 25 2 2 2 29 2 0 W 000usD
Automated rles 30
e HE, Active o0ouso o00usD e 000uso
fowreport ew . View report
ek [opoft @ Active s 000USD 000UsD Reach20251103192416 UTCH08:0 Cancel Apply. e
@  App promotion20251030111834 o Active Al 000USD 0.00USD © & Active LU 500 USD 000 USD
App promotion20251029125840 :Aciivel o 0.00UsD 0.00UsD App promotion20251029125840 Ll Al N 0.00.USD 0.00UsD
APD PrOMOtion202510291253535 S cins & Go0usD 000 Usieg @ Aop promotionz0251029725335 o= A GoousD 000Usieg
Total o 532 campaigns 5 5 000usD 000uso Total of 532 campaigns : e 000uso 000UsD
3 E
\. J \. J
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Detailed Data View

Selecting Data Metrics

P
paign, ad Click Default > Custom Column in the upper-right
group, pag to select, sort, and save the data metrics you
Drag and drop metrics to rearrange them. :
Err 0 JTikTok Ads | Campaigns
& Campaign & + Onoff Name Status. Budget  Purchase Order
@ Campaign & + Onjoff Name Status udget Purchase Order ost ~ jestination) pumbe;
2nd day of the following month. If you want your Reach202511071 sanud &
A Reach20251107103106 o Acti ik o beewed it yow POnmoe i 070 USD 000UsD & s £ Branded Wission
@@  Tafflic2025105151254 (i Acve] Nothelpful 0,00 USD 0.00USD @  Taffic20251105151254 ® Act Al
Split test @@  Taffic2025105150823 L) AL 0.00uUsD 0.00UsD SENCteey ; i e0zenontoss Settings
Bulk export/import View setup only
U RO pory ® Active Reach20251105194231 S et
eac . . 0.00 USD 0.00 USD
Label Reach20251103213720 © Active B 0.00 UsD 0.00 USD Label Reach20251103213720
Reach20251103192416 9 Actva s 0couso 000usD e e © None
@  App prOMOtion20251030111834 S Acthe A 0.00UsD 000UsD ST e pometor2osoionEss i
e o Active A - 0.00USD 000UsD & App promoton20251029125840 Month
e o active a- 000usD 000 sl ) oo ponotoanzmiozesss SKAN modeledunmodeled o
L o S ey it Total of 532 campaigns. - - - .
otal of 532 campaigns. - - - 0.00 USD 0.00 USD © Defaul
b Collapse 2 3 ™ 200/ - n cmmiam
-
N\
{
-ampaign & + o Purchase Order O Refresh data
© Campaign & Onfoff  Name Status Budget  Furchas priport e
& Keyboard shortcuts.
s Reach20251105194231 ® Active 0.00UsD 0.00 USD
Label Reach20251103213720 © Active g = 0.00USD 0.00 USD
Reach20251103192416 S Active) el 0.00USD 0.00UsD
@  App promotion20251030111834 S dcctve) - 000USD 000USD
@  Apppromotion20251029125840 i fctive) M 0.00UsD 0.00 USD
@  App PrOMOtion20251029125335 8 et Al 0.00UsD 000 usligy
o] Colle 2 3 > 200/page
:
L Impressmns

CTR

A
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4.3 Pausing, Enabling, or Deleting Ads

There are four different methods available to pause, enable, or delete ads.

Manvual pause/enable/delete

Bulk pause/enable/delete

4 )
Click the corresponding buttons to set the status of a After filtering the items you want to manage, go to the
campaign, ad group, or ad. top-left corner and click Edit > Pause/Enable/Delete

to perform bulk actions.
IEL.,,‘,‘,,‘A; Onjoff  Name Status Budget  Purchase Order Cost  CPC (destination) a e P Budget  Purchase Order oy
Ad 8 ¢ v L 3 el Lot Reach20251107103106 ® Acti 2 0.00USD 0.00USD
eoen Laconed T e ® Active Al 000USD 000UsD
i s Sesiad S P oot ® Active Al 000USD 000USD
Reach20251105194231 @ Active OO LSD) CooLSD) Reach20251105194231 ® Active - L 0.00 USD 0.00 USD
Reach20251103213720 Q00 USD) JOOUSD; Reach20251103213720 ® Active 0.00 USD 0.00 USD
oo, a2 il Leded Lokt Rener202ETI0S o410 ® Active & s 000USD 000USD
« tion20251030111834 DAty A G0OUED) CooLeD) App promotion20251030111834 ® Active All 0.00 USD 0.00 USD
« i0n20251029125840 )/ Active) L) QUOLSD) CLoLE0) App Promotion20251029125840 ® Active All - 0.00 USD 0.00 USD
L App promotion20251029125335 L, 2 QOO USD) 000 u<V\ otion20251029125335 ® Active All 0.00 USD 0.00 Usigg

. J
Automated rules Preset ad enable/pause times

e )
Use preset automated rules to pause or enable During campaign, ad group, or ad creation, you can
campaigns, ad groups, or ads that meet specific preset enable and pause times in the Budget &
conditions. Schedule section.

For more details, see the Automated Rules section.

= 0 J'TikTok Ads Manager

Budget and schedule

(Aol B onoff  Name Status Budget  purchase Order Cost  CPC (destination) Lt

. e - -~ - proy po Il spend an average of 50.00 USD per day and no more
Schedule
© set start time and run ad group continuously
(UTC+08:00) Australian Western Standard Time (Australia)

" Dayparting
Total of 1 campaign 5 S 0.00 USD 0.00USD ‘ All day Select specific time
(& /

NEXT -

d TikTok
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4.4 Editing Ads

During ad delivery, you can modify your ad's bid, budget, name, and other settings as needed.

Edit budget

Edit daily budget

100000

 Edit the budget directly in the Budget column on the main page.
- Edit the budget in the Budget & Schedule section on the ad editing page.

« Use automated rules to set conditions that automatically adjust the budget for eligible ads.

aaaaaaa

8888

1 Do the following actions

Tom off

)

Total of 531 campi

« Edit the bid directly in the Bid column on the
main page.

« Edit the bid in the Bidding & Optimization
section on the ad editing page.

« Use automated rules to set conditions that
automatically adjust the bid for eligible ads.

« Edit the ad name directly in the ad name field.

. Campaign
3 . Edit Ad Group

4 The current &

8ad Ad group name

Ad group20251107103110

Buying type

Placements

Audience targeting 274K 856,

~ Demographics

d TikTok
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4.5 Viewing Logs

By viewing logs, you can gain a comprehensive understanding of historical operations, which helps you assess factors
contributing to improvements or declines in ad performance. For more best practices, see the Optimize Campaigns section.

~
0 pe n Log S Campaigns
tatus contains any of : Ended @ Search & filter (/) Clear 2025-1114 - 2025-11-21 (&) MjSustmitablons
Click the dropdown arrow
H Campaign & On/off Name Status Source Ad group ID Ad group name Ad ID
beside the ad name to access
the log page and review the Ad group g oithath dstiofs i ads
i i ifi v Ended Your own content 1847202456037410  Ad group202511071031.. 1848097
operatlon hISto ry Of a SpeCIfIC B Ad [ O] w Equinox_Stacked Cre.. & £ A Ad completed Creative Library
Ca m palg n' ad g ro U p’ Or ad * ¥ T Delete Your own content 1847993317020866 Ad group 20251106071.. 1847993
«© B @A 3.mpa-New_Hook-0-3_176238: 0 Creative Library
B Preview
Split test > < B ST SmpaiNen ook b5 e, Recommendations i \fiuir“s:anmchtent 1847993492618290  Ad group 20251106071... 1847993
Bulk export/import >
B B Log Your own content 1847487839128626 Ad group20251105194... 1847950
Automated rules > o@© ﬁ Ad name2025-11-05 19:48:38 T Rename TikTok account
T Ended Your own content 1847509269981410 Ad group20251103213... 1847509
[ O] " é‘\ Ad name2025-11-03 21:41:05 Ad completed TikTok account
s Ended Your own content 1847768240684338 Ad group20251103192... 1847768
[ Q) 6» TTCC_0001_9.26test - KA BI_728302659... Ad completed TikTok account
Ended Your own content 1847430592599218 Ad group 20251031021.. 1847430
[ Q) - Al_Editor_1746689361619-New_Hook-0_176... Ad completed | Revie Creative Library
Ended Your own content 1847430063895602 Ad group 20251031021.. 1847430
- MM 11 Fitar 174AARQZAIAIO-Naw Hank-N 174 Ad comnlatad | Revie Creative | ihran
Total of 884 ads = - = -
|>¢| Collapse 1 2 3 4 5 5 200/page
L]
V I eW Log d' TikTok Ads Manager Campaigns  Tools a o | TTAM Test Test v l =
L]
D eta I Is Ji tal f : ERf Reach20251107103106 ¥ / Ad group20251107103110 ¥ / Equinox_Stacked Creative.mp4-New_... v p On / Off = More
Va Log [ 20251114 ~ p025-11-21 UTC+08:00 @ [=] ]
Campaign & On
GG November 2025 December 2025 2
H H H ] Lifetime
se the time filter in the :
U Ad group > Budget changes Bid ehangs e Sun Mon Tue Wed Thu Fi Sat S Mon Tue Wed Thu Fi  Sat
upper-right corner to select | 0 o
p p g B Ad f Yesterday e L et &
the time range you want to e oSS B I T 10 w
. Change log Al 9 0 M 2 13 15 1 5 7 1 1
review. ( Rt a
16 7 1R o R0 22 2 5L 245 o) 2 2
Time Object Last 30 days
Split test % ( > 2
This week = o I S
Bulk export/import > B = :
-
Automated rules > ( —
)
(
No Data
(
(
(
Total of 88
|>¢| Collapse
\. /

NEXT -
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4.6 Bulk Management

For advertisers managing a large number of campaigns or ad groups, bulk creation and management can significantly reduce

manual workload while improving efficiency and timeliness.

Bulk Edit

-

01

Select ad groups

Objectives contains any of : Product sales Q search & f

£82025-03-13 - 20250320 () Compare dates

(D custom table

Campaign & + B onsoff Name Status Advertising obje.. Ad group ID Budget
BiAd 9’”';" »  Youhave 430 draft ad groups
aa @@  Adnamez02s6320155723 A Notdelivering Product sales 1827128432349186  Uses Campaign B
« Ad name2025032010708 ’A Not c‘iehvermg Product sales 1827107673930849  Uses Ca‘m‘pawgn‘ﬁ‘
spit test « Ad name20250320000223 A Not delivering Product sales. 1827069175926913 Uses Ca‘rr‘mawgnﬁ‘
Bulk export/import &  Adnmiosisans A Not delivering Product sales 1827056499705889  Uses Campaign B. (7
ot
Automated rules L
@  Adname20250319212650 A Not delivering Product sales 1827058673010722  Uses Campaign B
pe s C nt op
ik o Total of 216 ad groups
el Colla 2 > 200mage
Edit bid X
You can apply the changes to all ad groups, or edit each ad group individually in the table.
ROAS Change bid to Apply to all
Cost
ROAS Total spend Current Bid New Bid
Ad group 20240828053148 0.00 USD 20
Ad group 20240903012948 0.00 USD 200
Ad group 20240904045637 0.00 USD 200
be + be 0.00 USD 120050 usD
0 ad groups edited Cancel

You can bulk edit creative assets, names, ad copy, and destination page links at the ad level. At the ad group level,
you can bulk edit bids, budgets, names, and schedules. One possible approach is described below:

02 ciickEditBid

Obiectives contains any of : Product sales Q sear

Clear [ 2025-0313 - 2025-0320 (&) Compare dates

I custom tabe

Campaign & + Eonjoft  Name Status Advertising obje.. Ad group ID Budget
BiAd 9“":;’ »  You have 430 draft ad groups
d B @  Adname202s032015723 A Not delivering Product sales 1827128432349186  Uses Campaign B.
ampaign budget of
@  Adname20250320110708 A Not delivering Product sales 1827107673930849  Uses Campaign B.
budget o
Edit bid
A Not deliverin Product sales 1827069175926913  Uses Campaign B.
Eait budget « Ad Name20250320000223 e o e s
Sditnamt A Not deliverin Product sales 1827056499705889  Uses Campaign B.
@  Adname20250319213237 5 s
Edit schedule
Product sales 1827058673010722

A name20250519212650 A Notdelvering

Replace negative keywo.

Total of 216 ad groups
Export selected ads

Uses Campaign B.
st &

2

@

200/page

4

Edit bid

Click Submit to review changes, then
click Confirm to finalize bulk edits

You can apply the changes to all ad groups, or edit each ad group individually in the table.

ROAS Change bid to

Ad group name Total spend Current Bid
Ad group 20240828053148 0,00 USD 22
20.0
Ad group 20240903012948 0.00 USD
20.0
Ad group 20240904045637 0.00 USD
be + be 000 USD 12001558

0 ad groups edited

Apply to all

New Bid

usb

Cancel

Example:

FERENL

HBSH/BA
e

o m

gees
s
sHER
2]

BRTER

AT

A AAAAAAAAAAAAARA

Eadgroup2.

11916 - AR

Ad 910Up20250826211038_south k.
% Ad group 20250826084534
 Ad group 2025082608410

2 Ad group 20250826081356

2 Ad group 20250826081018

% Ad group 20250826075707

% Ad group 2025063032659
 Ad group 2025082605301

3 Ad group 2025082605301

@ 2

2 Ad group 20250826051930

% Ad group 20250826051930

£ Ad group 20250826044038

 Ad group 2025082604038

® Ad group 2025082604038

 Ad aroup 20250826043130

A KA

o @i

o mam_

o i

© @i

o @i

o @i

o M

o i

A EH

A FH
A Fian

& KiEm

E32025.08.9 - 20250826 (&)

remn

1841523640650802

1841522153083330

1841521900860498.

1841520157360162

1841520000542802

1841519116019857

184150547716081

1841510187307122

1841510106750978

1841509739752

1841509740166178

1841509227294758

1841508279719157

1841508197884098

1841506658684002

1841495515091042

[uErSt Ll
P w #rEsA a
= 57 265 B 8ER
e -
e © B wnamezozs on2s 01008
10000UsD P © B o ranamerozs 0320 01045
SN
10000usD s © [
e RS
©  Aa mamez025-06-30 1528116
@R s
© B romens sz v
3300UsD
R R | EIV—
AR RIITN 222
P
v © P sonnenzs osasto:
3000UsD
2 .
vy v © Bl snanswanns
.
o 00 v © Besmens oo
2 ; ’
5000UsD s v © Bl ronens oo
s000usD o v © Bl snansowasmon
AR RIITN
» «© £ Ad name2025-08-26 17:00:12
AR RIIMN
v @ PP nmenzs os 0510
AR RIS

© Gl moven. v 202s0m25203020.5.202
s

B0 w502 @ [ EEES

%5 ramo

reaEn

1841520157360162

p 20250

1841520000542802 up 2025082608,
1BAISITMGOWEST  Ad oroup 202508260
1841505477716081 A group 202506

Tats10187307122

2025082605,

184TSI0106750978 A graup 2025082605
o mmi 1841509774397522
oy 1B41S09740166778 A group 2025082605,
1841509227294738 A group 2025082605
a % 18a1508279719157
a x50 1841508197884098
1841506658634002

1841495515091042

1840962916334866
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Bulk Duplication

-
1. Select the ads or ad groups
(up to 20 ad groups or 50 ads).

2. Configure bulk copy settings.

Ad groups Ads

Duplicate ad groups Duplicate ads

Copy 1of Ad group 20260325083224

Copy 10f Ad group 20260325083224

Copy 1of Ad group 20260325083224

Do not duplicate ads

3] -

Objective Add duplicates 1o this campaign
Lasad genentl Existing campaign test 999
Add duplicates to
Add duplicates 1o the selected ad groups
Existing campaign test 999 Original
Existing ad group
Number of duplicates Ad group 2026032508522 X
raximum number of duplicates is 9 (3 ad greups x 9 = 27 ad group:
1 & Number of duplicates

naximum number of dupl

Ad group name
1 3

[ cancer | [IETIES

Example:

Campaign +

Ad group
Ba
Drelected ©
Split test

Bulk exportimport
Automated rules

View report ew

Tum off

© Tumon

picate
0 preview

¥ Fiter by selection
Name

Creative

Text

Destination link

Bulk Delete

»

onpoff

Campaigns T

name, 0, setings, mettics, o other ier

Name

You have 863 draftadls

% A name2026-03.24 23:35:41

% Ad name2026-03-20 11:48:41

% Ad name2026-03-20 T1:48:41

% A name2026-03-20 T1:48:41

% A name2026-03-20 T1:ag:a1

% A name2026-03-20 1:48:41

% Ad name2026-03-20 T:48:41

% Ad name2026-03-18 06:08:54

T Ad name2026-03-18 05:30:43

% Ad name2026.03-18 05:30:43

“EFPFFFFFFE

Total of 1785 ads

Status.

© Pending

Paused

Paused

wsed

Paused

Paused

Paused

P

]

© Pending

© Pending

1. The new ad groups or ads will appear as drafts in
the navigation bar. Edit and publish them as needed.

1 Wie've made some Updates to streamline your workflow

lest 999 v
- Selecting an identity chosen your creative.
« idenity is no longer re creator's TikIok post for Spark Ads.
@ = All authorized TikTok p nder a new 1ab n the creative drawer

2 CopylofAdma g
me2026-032_ D
Ad name
Copy 1 of Ad name2026
-03-25 08:32:43
Copy 1 of Ad name202¢-03-25 08:32:43

(' v

Destination @ ~
B 1 your selec
wihen they tap or click

2 :

O websie nte

TikTok Instant Page @

Website URL ()

ess Commercial Terms of Ses

hitps: ffa.com? i on
2 Build URL parameters || (2 Preview

Added URL parameters
TM param
£ We auto-adled 4 UTH parameters ta your URL x

Brov0sz 06052 @ Do

Source Ad group 1D Ad group name.
1860558201067553  Ad group 20

TiTok creator con..  1860151545777650  Copy 1 of Ad aroup 20.
1860151566256145  Copy 2 of Ad group 20.

TiTok creator con,
fant Sute

TidTok creatorcon... 1360115625617 Cop
Content Sute

oup 20

TidTok creator con...  136011566257617  Copy 4 of Ad group 20.
TiTok creator con..  1860151566257649  Copy § of Ad group 20,
1860151370960033  Ad group 2026032011

TiTok ereator con,

TidTok creator con..  1359994052929601  Ad
Authorizzd by viceo

TidTok creatorcon.. 1359991861551121  Ad o

TiTok creator con.. 1339991727715473
ool sou

01

B Reach
- Ad Group 1
Ad 1
™ Ad 2
& - Ad Group 2
/] Ad 3
O Ad 4

Select the ad groups or ads you want to delete.

02 ciick Bulk Delete.

namename B Template

~ Adgroup1

Intemal buying type

“ Optimization location
Ad group 3 Watie
O App
Placements
O Avton
® Bulk delete o~

3 Exit bulk edit mode
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Bulk Delete

Example:

03

A confirmation window will appear.

Traffic20240701151526

 Adgroup

Review the number of selected items and :
confirm your action. Click Delete & Exit to
permanently delete the selected items.

Optimization location

nnnnnnnn

Bulk Import/Export

-

Use the Bulk Import/Export buttons on the page to export ads as Excel files or create ads in bulk from Excel templates.

=@ TKTok.rnumFu

w [ 2w ses @ Dexzes

FHALEE (A

| [T L 7Y e LU e BN ERT8S e F L Tom. HAE  AHE (BETE) AT (RRTE Wil W (SKAN) TS
ram ’
fa i 0.00 USD BaUsD 000 usH o o o L) 0.00 UsD
fre 90 o UsH .00 Use 000 UsD ] o a00% o 060 UsD
« i .00 U 000UsD Qoou Q.00 us 0 o 0.0 o 0 000 Us0
= * By &4.00UsD aoous 000 UsH 0.0 st [ a 000 o [} 0.00 UsD
L i
Tl i "m g 3EB0DUSD g 000 USD 0D0USE 2.00 USD [ a aoo% o o 0.00 USD
WL
RAHS Cop EEE ] 000 USD o9 U 0 US0 o o o o .00 USD
FOBRSLAN
ki | Dromaton20Z50823TA0NIE LT ooauso 000 u o a0 o 0.00 USD
B4 %
(T — T ooauso 0o0usD 000 us0 [ 0 a.00% o o 000 Us0
(TR e T oauso oo uso g0 o a o o o 000 UsD
BT S s spark - m B DoausD 000 UsD 000 usD o o a0 o o 0.00 UsD

Bulk Management Using Automated Rules

-

For more details,see Bulk Management.

Automated rules can be applied in bulk to multiple selected campaigns or ad groups, or set to take effect across all
campaigns and ad groups within an ad account.
o BN
+ ¥R R
HRT A - i &M RE r&an rEAEN wED THRURE IR
Ges a8 Wﬁ?f’“ m"‘ﬁgm ek 0]
,ré R , © A aneods e Tbers AXBH 1841508279719137 A group 2025082604..  1841508279719153 - -
;rmv?ttiwm y © e e ARBY 1841508197884098  Ad group 2025082604, 1841508197884114 e - S
. A KIS 1841506658684002  Ad group 2025082604..  1841507891474465 2 G PEERE AR R R AR
iz FB ) A KB 1841495515091042 p 2025082604 1841495515091058 fiTA R s
— % Ad name2025-08-26 16:31:46 193 R
L) " A RBW 1841241897916466 025082301 1841241897918466
o % Ad name2025-08-23 20:32:45 Wi & EBRI & EHITRAME
o B 5 N & i 1841237420179473 202508 1841257420179489 - e o e BIERBARTENT =
BRI
P, e RS TS A w\f:‘h& 1841227147825202 group 2025082305. 1841227147826178 MR b b
—_—
”
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4.7 Duplicating Ads

For high-performing campaigns, ad groups, or ads, you can quickly scale delivery by duplicating them. However, avoid
excessive duplication, as it may cause internal competition among your ads.

We recommend you make slight adjustments to targeting, bidding, or creatives in duplicated campaigns or ad groups to
effectively reduce internal competition.

Manual Duplication

-
Click the Duplicate button
't t 'th d d U J'TikTok Ads ashi d  Campaigns
g p " Ended € search & filter Clear [ 2025-1114 - 202521 (& Migeomtane
me to duplicate it
n a e O U p ICa e I . Campaign & B onpff Name Status Source Ad group ID Ad group name AdID
Ad group » You have 1900 draft ads
Duplcate
Ad % e nde ‘our own content Ad group20251107103 ¢
- B = Ended Y 1847202456037410 A 202511071031 18480'7
i = 9 Equinox_Stacked Cre.. | @ & v | accomp Greative Libray
- .ncles ‘our own content Ad group =) 607 ]
Ended Y 1847993317020866 A 20251106071 18479 3
Spiit test «© BEURT 3.mpd-New_Hook-0-3_17623836.. mpleted | Paym Creative Library
Bulk export/impert = - Ended Your own content 1847993492618290  Ad group 20251106071 184795 5
G I’ BUHHRT 3.mpd-New_Hook-0-3_17623836..  Adcompleted | Paym Creative Library
Automated rules . "
Turn off © A R R En?Ed Your DYMH content 1847487839128626 Ad group20251105194 1847950
© Tumon
© Delet ( s Ended ‘Your own content 1847509269981410 Ad group20251103213 1847509
clete 2 H@i Ad name2025-11-03 21:41:05 Ad complet TikTok account
Duplicate
( oy Ended ‘Your own content 1847768240684338 Ad group2025 1847768
Q Preview @ TTCC_0007_9.26test - KA BI_7268302659..  Ad comple TikTok accoun
¥ Filter by selection
Endex ‘Your own content 18474305¢ 4t Ad group 20251031021 431
~ n ded 847430592599218 9 1847430
g} AlLEditor 1746689361619-New Hook-01%6..  Ad complete Creative Librar
Name o A Ended Your own content 1847430063895602  Ad group 20251031021, 1847430
1 Al Feliter 174AAROTAIAIO-Naw Hnnk-N 174 A e 2 Craatiy rap
Crentils Total of 884 ads - -
|»¢| Collaps 3 '3 4 s 5 | 200page
\.
Bulk Duplication
-
Select the number of ads XNa R —
or ad groups you want to = e - o [T — T
d | . _t Campaign & B | oo Name Status Ad group ID Budget Bid Ad scheduling
uplicate.
BiAd 9”"‘°P You have 165 draft ad groups
250
Ended 1847202456037410 856.82 USD : 2025/11/08
Ad Ad group20251107103110 oane
e Ended 1847993317020866 50,00 USD . 2025/11/06
Payment unsuccessful Saiy ! 2025/11/13
— ) & B Adgroup 2025M0607258 Ended 1847993492618290 50,00 USD . 2025/1/06
Pt o R Dai Click 2025111713
Bulk export/import ;
oo AARTORRSE Ended 1847487839128626 273,39 USD oy
Automated rules
Ended 1847509269981410 84701USD . 2025/1/10
Do Ad group20251103213724 0 Zosomno
© Tumon Ended 1847768240684338 844.31USD - 2025/1/05
Ad group2025T105192523 ! pree
© Delete
) Ended 1847430592599218 50.00 USD - 2025/10/31
@ A Adgroup 20251031021839+treat.. TR0 2 % Ak 202511107
¥ Filter by selection Newbulk edit features - 1847430063895602 50,00 USD . 2025/10/31
You can now bulk edit age and gender settings for ! hghton 2028/1407
. 5
it s 1847347670438049 50,00 USD : 2025%
i Dai 2025/11106
s e R, e E
Total of 739 ad groups
i
P+l Collapse 1 28 =i el 200/page
|\
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4.8 Automated Rules

Using the Automated Rules feature, you can continually monitor your ads and quickly make adjustments based on the rules
you create. You can set conditions for when to turn your ads on or off, change your budget or bid, or send yourself
notifications via email.

Automated Rules configuration procedure:

Go To the Automated Rules

N
You can access Automated Rules from the Campaign page by clicking the Automated Rules button
On the page that opens, you can create, apply, or manage rules.
Alternatively, go to Tools > Management > Automated Rules to open the Automated Rules Management page.
Campaign Page Tools Page
= (@ JTiKTok Ads Manager Campaigns z Q& ( M = (0 d'TikTok Ads Manager Campaigns  Tools g
+ Create + Ended Q search &fite cor [ONE @2025m04-208m2 @ T pgustomable
Ad group » You have 101 draft campaigns | e
Ad Reach20251107103106 ° hetve A S & Ad TikTok Symphony Events Manager Search ads inspiration New Documents 2025714
[ © ctive a 000UsD 000% 3 Creative nspiration Hashtag Chalenges Payments o
L o = 000us 000% o sptest ot it Laarine
View report_New Sesam— B0 > e Al 000UsD 000% o :D:‘e: asonmansset 202571171
& App promotion20251029125840 Fhche A 000 USD. 0.00% g O pupleate O B M TG st ‘ sozshmier
¥ Filter by selection New bulk edit features 1839 Ended 1847430063895602 50.00 USD - 2025/10/31
& App promotion20251029125335 ® Active Al 0.00USD 0.00% 0 You can now bulk edit age and gender settings for st Y i 2ozsor
bl e Ended 1847347670438049 50.00USD
[ © (2381 01S]gpppa ci ® Active All 0.00 USD 0.00% 0 . Total of 739 ad groups
« Traffic20251014142130 ® Active Al 0.00 USD 0.00% 0 =
N\ J
.
1. Click Automated Rules
and Select Create = @ J TikTok Ads Manager Campaigns
2 th n t n £ Manage rules Rules summary
. Open the "Create" page PRTpR—————
.
from the Automated - : : : : ’
ro e utlo ate Campaign & B on/off Name Status
m.«em L
Rules Management 1 Ad group , Vo hacees trasiat oroie
p a g e. Ad Ad group20251107103110 Erded
© e ks ooy b Tmon 250
Ended f t(of all obj Lifetime I active & limitec
B Ad group 2025106071258 +treat... Syl © st conieime e o Tomell e
Ended S SBKUS Q_FTD_MLT_BAU_SKAD_SMAR 10500.00USD. delivery campaigns 251021 25
. [ Q) & Ad group 20251106071258 §ayment uns
Split test > ©  ocnshon i AR ot Yo change relegy
Ended
Bulk export/import > Ad grov © e-co i v
A RS Create new rule : Ended i © o W Tt costot eah bjct,Tod) > 1000000 Tum of bl
Turn off Apply existing rule
PRY 9 4 Ended
Got it
B T o Manage rules -
Sjoc @) 4 Adgroup 20251031021839+treat... R“f:tf"ffn
Duplicate
Ended
Y Filter by selection & tdgrovpatesitsiiziegy Review not aj
Ended
«@© B Ad group 20251030035926+trea... ol
|\ J
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Apply

§
Select the campaigns or ad groups to which you want to apply the automated rules, then configure the
corresponding rule settings.
. Appl tomated rul n th
Apply automated rules on the Campaign page. pply automated rules o €
Automated Rules Management page.
Apply existing rule @ A:.‘: history
Role name Conditions B changelog @ Apply rule to
O Sl sy NameConans estSciptO2EZINGRZS Bl ooy
«©
o ! B condition and action
- =t
«© 1 ) ‘ﬁ
®© 1 Do the following actions.
@ Help Center I
\. J
Manage
\
On the Automated Rules Management page, you can view all existing rules as well as operation records
and logs for the rules.
View all automated rules.
Action History show the = (b J'TikTok Ads Manager
actions taken on ads
after an automated rule S Manage rules
A D e All Tum Turn off action counts fg&lrl‘s‘;hudqelamor\ z:\essmaclweiovlm . t . d RUIeS summar‘
[ changelog o i IS triggered. O Action history
All action coun
Change log
“On/off Rule name Conditions Action Object Last run result 1 O
Change Log ShOW Change from yes
If Name ins Tum on 2 Selected Ad group(s) Rule hasn't run yet .
adjustments or
Rule 2025111142052 f Tl oniufenen ofect Last S s> Tum on 2Selected Compaign) N0 Shangereaire s e .
0 e . e Imem modifications made to
Rule 2025091715126 Ifaee AdatDly budger the aUtomated rUIeS
T — - themselves. onjoft R
© e ¥ s oo 30 il il it
O fls it 100 cotas I ot costof e et o > 0000USD. Tt 1 Setecte A il
& J
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Example:
Use Automated Rules to increase budget for ad groups that meet cost expectations.

Rule examples:

4 4
If the average CPA (during delivery If spend (during delivery period) > ["X"]
period) > ["X"] and conversions (during and ROAS (during delivery period) =
delivery period) > ["0"], then pause. ["0"], then pause.

03 04

If spend (during delivery period) > ["X"] If CPC (today) > ["Y"] and clicks (today)
and conversions (during delivery period) > ["X"], then pause.
< ["1"], then pause.

Note: The values in the red boxes can be adjusted according to your specific needs.

B

For more information, see

About Automated Rules or
[Automated Rules] Product Operation
SOP and Delivery Strategy.

Note: The Automated Rules feature is not
available for the following types: iOS 14
Campaigns and Reach & Frequency.
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51 Custom Reports

The Custom Reports feature allows you to predefine
the data metrics and display formats you need, as well
as set the time and frequency for report generation.
This significantly reduces the time required to retrieve
data for regular ad performance reviews.

Pink lipstick
$16.00

Shop Now

/

Go to the Custom Reports page

Go to Dashboard > Analytics > Custom Reports to
open the Custom Report Management page.

0 JTikTok Ads

Reporting
Learn about your ad performance us

X

1 Due to US data policy, some targeting data from TiKTok users in the US has been hidden

Q Export history
Report name Last run time & Date range Created by & Createdon &
Untitied report - Yesterday Yezhuohao@bytedance.com 2025-11-1315:2019
et Copy20251027 Copy 2025120 1034 OUbar 12050 T, e y@bpedancecom 20251051 160520

Create Custom Reports

Click the Create button in the upper-right corner of the
page to create a completely new report or quickly build
one using a template.

= 0 J'TikTok Ads Manager

Reporting teasurement portal New
Learn about your ad performance

Q

® Export history

Audience insights e

Report name Lastrun time & Brand Lift Study Created by & Createdon ¢

Comment insights
Untitled report yezhuohao@bytedance.com 2025-11-13 15:2019

Creative inspirations
27,

test Copy20251027 Copy 2025-11-2010:34 Video insights xuzihao lucky@bytedance.com 2025-10-3114:05:20

Edit Reports

On the Report Settings page, use the left panel to
select data metrics and dimensions. Use the filter tool in
the center to choose the target campaigns, ad groups,
or ads included in the report.

P — Untitied report £ | cadscommis 1 e
nnnnnnnnnn Metrics = VFiters | Q Nov 21,2025 - Nov21,2025 UTC40800 & | O
Q

-------

Account ID
Seesz02IOISSE. 161610566550
~ campaign
zzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzz
Campaign ID
Advertising objective
Spit test satus
Campaign Budget
05 dedicated campaign
Campaign type

Sales destination

Report Time Range

In the upper-right corner of the page, select the time
range you want the report to cover.

Untitled report 2 Selected accounts: @ 1ad account
Metrics = VFiters | Q Nov 21,2025 - Nov 21,2025 uTC+0800 B || O
Q Today < 2025 November 2025 December >
~ settings LI Yesterday Sun Mon Tue Wed Thy Fri Sat | Sun Mon Tue Wed Thu Fri sat ~
Aot || W Last7 days 1 12 3 4 5 6
Last1a days 2 3 4 s 6 7 8 7 8 9 10 11 12 13
i D Last 30 days 9 10 11 12 13 14 15 14 15 16 17 18 19 20
This week
o i 16 17 18 19 zong 21 22 23 24 25 26 27
23 24 25 26 27 28 29 28 29 30 31
30
Campaign ID
Advertising obijective Confirm
Split test status

S—
(S—

Jompromatiorops ©
canpai o

~ Adgroup

NEXT -
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Report Display format

Choose to display data as a pivot table or a trend line.

= (U d'TikTok Ads Manager Analytics

& Back to reports Selected accounts: E 1ad account

Untitled report 2

Dimensions Metrics = Y Filters Q Search by name or ID

Q Search
v Settings Pivot table
¥ Account Pivot table v
Trend line .
Account ID Campaign name

Account ID

TTAM Test Test 72391499277 Sales202411181538...

¥ Campaign

TTAM Test Test 72391499277 Sales20250207145...

Campaign ID

Advertising objective

Ci

1€

1€

Schedule Reports

Click Scheduled Running to automate report generation,
set the frequency and format, and specify recipient email
addresses.

Set a schedule to run your report automatically.

@ scheduled running

Frequency

Daily

Export Reports

Click Export to name your report and define the
recipient address for export.

Choose the export format

Name your report

Untitled report

Format

Save Reports

Click Save to save your report configurations.

Save Report

Report name

Untitled report

Scheduled running

For more details, see Custom Reports.
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5.2 Audience Insights

The Audience Insights feature allows you to view audience profiles for both potential and reached audiences, including age,
gender, country/region, interests, device OS, device price, engagement data, and trending hashtags.

Audience Insights help advertisers build a clear understanding of their target audience, enabling more focused targeting and

creative strategies.

-

Potential Audience

Use the audience filter on the left panel to manually
select the audience you want to analyze. You can filter
by country/region, language, age, gender, interests &
behaviors, and device attributes.

You can also choose to analyze insights for a specific
Custom Audience.

Manually select audience

= (0 d'TikTok Ads Manager

5 Campaign potential @ Campaign reach
@ Audience overview B Engagem R @ Export
Filter audience
Ag Al e Selected Gend
) Select custom audience v Percentage Al
o vale
Cust di 51.75%
,,,,,,,,,
‘ 48.25%
eless
Selected
asdfasdf

amazon_metap_high_potential_users_v1

© Male
5175%
lokalike
Female
sdfasdfsf

= @ d'TikTok Ads Manager

13 Campaign potential @ Campaign reach
@ Audience overview B Engagement R Interests [z
) Filter audience
Age All e Selected Gend
‘ Percentage Al

Selected

© Male

Al 5175%
B anill {J -
ics

Al Country Al o Selecty

Percentage G

~

Reached Audience

Click the Reached Audience button to view the
audience profile of users reached by your campaign,
ad group, or ad.

Select the ads you want to analyse

0 J'TikTok Ads Manager

B
+Filters | Campaign na c Total cost 20251023 ~ 2025122 UTCH08:0C
1849398918923393
Age & Gen Female 3 Gend
1849398684621969
1849398493683703 577 USD
1849384966171969 o Malo
' 419 USD
1849384867829889
! Unknown
1849384711306385 0.47 USD
Country Top states & provinces
UnifedStates  Canada  People’s Republicof China  Indonesia

£ Campaign potentia @ Campaign reach
Fil Campaig Total 20251023 ~ 20251122
October 2025 November 2025
Age & Gender o Female + Male < Unknown  Age e S Mon Tue Wed Thu Fi  Sat
esterday
12 s
s » n  ENEEEEEEE
5 18 v s EE 5
2 @ 2 19 2: ]
0 0 @
Country Top states & provinces
Unted States  Canada  People’s Republicof China Indonesia

For more details, see Audience Insights and Audience Insights Best Practices.
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5.3 Comment Insights & Management

The Comments Manager in TikTok Ads Manager allows you to view, reply to, like, hide, block, filter, and export ad comments
— either individually or in bulk. You can also create a keyword blocklist, so comments containing specific words are

automatically hidden.

Comment Insights

Comments Manager

-

Access

Go to Analytics > Comment Insights to open the
Comment Insights page.

9445 v Custom reports T 2025-10-23 ~ 2025-11-22
Experiment manager
Attribution analytics

tveco  Audience insights

comments Negative Positive comments Sentiment
770 32 201 21

Brand Lift Study

Interface Overview

o Campaign & Date Selection (Top): Select the
campaign and time range to analyze comment
performance.

e Overview & Trend Analysis (Middle Section): View
overall comment volume and performance trends
over time.

= (U d'TikTok Ads Manager

2025-10-23 ~ 2025-11-22

Negatvecomments & Postvecommemts®  Sentimentscore

Comment trends day | Byweek Bymonth [&f|@ B
Total comments

eeeeeeeeeeeeeee

Access

You can access Comment Management either
from Comment Insights or by navigating to
Tools > Audience > Comments Manager.

0-23 - 2025-11-22

Audience Creative Management Search Center Settings
Audience Manager Creative library Recommendation Center Keyword planner New Account setup
Comment aud ®
o serssenssos gy | Do
-
Pangle brand safety
o e 0
L AR e TR

NNNNN

TikTok Comments

 Filter comments by status or type

View and manage comments individually or in bulk

Export filtered comments for further analysis

U JTikTok Ads Manager

& TikTok Comments
TikTok Comments
[@ Blocked Words + Filters

& Blocked Users St Typp: Comment v @  YourResponse: Al @  Sentiment: Al @  Contains question: All v e

B3 Repies

d TikTok

CONFIDENTIAL & PROPRIETARY



[ 05 - View Reporting and Insights \]

o Sentiment Breakdown (Top Left): Displays the ratio
of positive, neutral, and negative comments.

e Industry Benchmark (Top Right): Compares your
comment sentiment and engagement data against
the industry average.

e Hot Keywords (Bottom Left): Frequently mentioned
words are grouped using algorithmic clustering and
ranked by frequency:

o Top 40% most-mentioned keywords: Blue
e 40%-80%: Green
« Bottom 20%: Red

o Keyword Details (Bottom Right): Click any keyword
to view deeper insights and related comment data.

) JTikTok Ads Manager

2025-10-23 ~ 2025-11-22

© Newtal commmers
‘ 6974%
Posive comments
e 2610%
o Ton 40% ot mentions @ 40%-80% of mentions @ Bottom 20% of mentions
alter delivered
maturin
chat \ 9 oy "
ght . furniture  mature
mirror  linked
wayfair

gorgeous , stunning gny
pretty

e Audience Profile & Sentiment Filtering
Use the right panel to filter comments by sentiment
and analyze commenter attributes by sentiment type.

To manage comments directly, click Manage comments
in the bottom-right corner to navigate to the Comment
Management page.

2025-10-23 ~ 2025-11-22

S|
Genderand [, |
der  Age & Gender © Unknown
Ag =
Location 4 27) o Uriknown (65
1317 15)
Device
44 (104 e
Ao . = 2
Content of Comment Uikes  Sentiment Commentstats Interaction  Ildentity  CreatedOn

0 Neuwral Puic  None

Blocked Words

Set specific keywords to automatically hide any
comments containing those words.

= (0 J'TikTok Ads Manager

G TikTok Comments
Blocked Words

F8 Blocked Words

S Blocked Users =3 )
Blocked Word

B Roplies [ TRERG ooked word R e Aot ion

;;;;;;;

vvvvvvv

uuuuuuuuuuuu

abesd

Blocked Users

When a user is blocked, all of their comments will
automatically be hidden.

U d'TikTok Ads Manager

G TikTok Comments
Blocked Users

B Blocked Words
& Blocked Users [ o | e Ea:
[2 Replies TiTok Name Tcox o o

gabbalicious_1 gabbalicious_1

uuuuuuuuuu

nazish

Replies

Create saved replies that can be quickly selected when
responding to comments, helping you save time while
maintaining consistent messaging.

= U JTikTok Ads Manager

G TikTok Comments

@ Blocked Words

& Blocked Users [ o | e fracs
Proset Reply Action

For more details, see Comment Management.
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5.4 Creative Inspiration

The Creative Inspiration feature helps advertisers discover the most popular ad creatives and current trends on the

platform, enabling better planning of creative strategies.

/

Go to the Creative Inspiration page

Go to Analytics > Creative Inspiration to open the
Creative Inspiration page.

Measurement portal New

v Last30days v

v Last7days v New to top 100 Q search

1 3
NEscare [ 5! n
1 o s
. ¢ = _
Non-alcoholieBev... ge E-commerc..” Clothing Accessori... Home Decor
Trend Discovery

\
Top Ads

Filter top-performing ads by various dimensions such as
region, industry, objective, likes, duration, and time. You
can also sort ads by different metrics, including
recommendations, impressions, clicks, and video
completions.

0 J'TikTok Ads Manager

Reacl

| o
2 ‘ -
f oy ey 2
e !i" ns B Vidleo Views ==
Dietary Suppleme... -cor . Live Events

Trend Discovery

v Last7days v New to top 100 Q search

Trend Discovery

View TikTok's trending hashtags and popular trends by
industry and time. You can also search for specific
trending hashtags.

Creative Center

Access the Creative Center from the bottom of the page
for deeper insights and comprehensive creative analysis
support.

v Last 7 days v New to top 100 Q search Last 7 days v New to top 100 Q Search
9 o iu‘,ﬂ : —_— 2 “ # zerobaseone _/\ 1 T # usa —_— 2 ] # zerobaseone
3 or #2b1 —/\ 4 New #’ha‘pp‘vsu’fdav _A 3 “ #2zb1 —/\ 4 New # happysunday _/\
#2zblinsg # hereandnow -
T S e W L e | i
© G
Vi m \d Cres Ce > View more trends in Creative Ce >
For more details, see Creative Center.
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5.5 Video Insights

The Video Insights Tool in TikTok Ads Manager helps you analyze the performance of your video creatives and understand
your audiences through video interactions, providing inspiration for creating the next high-performing video.

With Video Insights, you can examine your best-performing and worst-performing videos in detail, compare their differences,

and benchmark their performance against industry standards.

.
Go to the Video Insights page T
« Go to Analytics > Video Insights to open the — | \
Video Insights page. L T
« In the upper-right corner, select the ad accounts ! [—y .
whose data you want to include in the analysis.
The data overview panel provides a quick summary
of your video data, including: =
1. Ad spend from the previous day. SN SN e
2. Total number of active video creatives. T TR R P o
3. Number of videos created today, in the past R -
7 days, and in total.
L
Trend Analysis D o ok
The trend analysis charts help you visualize daily . \
video performance. You can view trend lines for the sl e en AL L e
top 5 or bottom 5 videos, or display a combined : :
trend line for all videos within a specific time range.
Hover over any line in the chart to view detailed
information about each video and compare their
performance. .
L
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Comparative Analysis

In the comparative analysis scatter plot, you can
identify high-potential videos based on CTR and
total spend. Hover over each point to view detailed
information for that video and compare
performance.

= (@ J'TiKTok Ads Manager

Video insights

0.0 uso
Yesterday

Trend analysis

Active

Highest  Lowest | Sum 2025-10-23 ~ 20251122 &

aaaaaaaaaaaaa

732
Createdin

ccccccccc

7547902711486185473

ssssssssssssssssss 61.89 USD

134880 USD.
Top 25

0.00USD 1318 USD
- Bottom 25%

0.00USD 16.49 USD

Comparison analysis

2025122 &

o Videos

Clicks

102,352

3753

0.00% 000USD

0.00% 0.00USD

Industry Ranking

The industry ranking filter shows how your video
creatives (from all available ad accounts) perform
compared to industry benchmarks.

[
.ﬂ

B

BE:

757377702602408525

7563613194833625104

1,348.80 USD

6189 USD

0.01UsD

000 USD 1318 s

000 USD 16.49 s

000 USD 14305

000 USD 2.00

0,00 USD

0.00USD

0.00USD

Video Comparison

« To use the video comparison feature, go to the
list of videos and mouse over the ... to access the
video comparison feature.

» Next, choose which videos to include in each
video group. You can select at least one video
per group, with no upper limit. Once video
groups are created, you can view consolidated
metrics and compare performance between
groups.

» The video group comparison feature allows you
to compare either two individual videos or
multiple video groups, with each chart displaying
consolidated data metrics.

Y Filters

Name

Total 4 video(s)

Search for a name or ID

7547902711486185473

2025-08-2¢ ~ 2025-11-22

Video Material ID

7EA70N072

i View anaJ\/sl
75532094500

0 Video comparison

11486185473

15006180763

i View analysis -

7573777026924085256

i@ View analysis =

7563613194833625104

il View analysis -

3

757377702692408525

6

7563613194833625104

Total cost

1,348.80 USD
Top 25%

61.89 USD
Top 25%

0.01 USD
Bottom 25%

0.01 USD
Bottom 25%

1,410.71 USD

CPC

0.00!1

0.00!

0.001

0.001

470.24

For more details, see Video Insights.
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5.6 Brand Lift Study (BLS)

The TikTok Brand Lift Study is an experiment conducted alongside sponsored content. It provides a simple and effective way
to measure the impact of your campaigns on brand metrics among TikTok users. You can access Brand Lift Study (BLS) from
Analytics > Brand Lift Study or via the Measurement Portal.

= (b d'TikTok Ads Manager Dashboard

Tools  Analytics

B Q a o ‘TTAMTestTest

Today's spend
Ad group status

44  Active

2 Partially delivering

1896 Not delivering

Insights

J'TikTok  Ads Manager

View deta

View deta

View deta

= Nov 16, 2025 - Nov 22, 2025  UTC+08:00 [£]

Measurement portal New

Trend
Custom reports
Cost

Experiment manager

Attribution analytics

Audience insights

Brand Lift Study 1 847%

Comment insights

w e . 1) v
Creative inspirations
: 2z ‘
Video insights 1 100%
Conversions v
1 0% 20251116 20251117 2025-1118 20254

Updates

Tools  Analytics

View top 5 campaigns \k

Impressions

Wz

a @ ‘ TTAM Test Test

Stage: Measurement

Brand Lift Study (BLS)

Brand Lift Study is an experiment that measures the brand impact of your
campaigns on TikTok. We will create two randomized groups from a
portion of your campaign's target audience: Exposed/Control. We will then
use a combination of polling and statistical techniques to measure the

difference in key performance indicators, like awareness and ad recall,
between the two groups, which can be attributed to your advertising.

i Best practice for Brand Lift Study (BLS)

Consider survey questions that best match your Awareness goal such as Ad Recall, Awareness, and
Brand/Keyword Association. Align your survey questions with your creative and what you're trying to
learn about your brand or product. Include all active TikTok campaigns in your study.

Learn more

Q To conduct a TikTok Brand Lift Study, contact your account manager.

For more details, see Brand Lift Study.
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Optimize
Campaigns

6.1 - Recommendations

6.2 - Best Practices
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61 Recommendations

The Recommendations feature is a diagnostic tool in TikTok Ads Manager. It provides performance-based optimization
suggestions and step-by-step guidance at the account, campaign, ad group, and ad levels to help advertisers make timely

adjustments and efficiently improve ad performance.

Recommendation Center

details for the current account, including:

e Overall account data.

« The CTAs associated with each recommendation.

The Recommendation Center is a dashboard within TikTok Ads
Manager that displays all available recommendations and their

« All available recommendations and their detailed information.

Welcome to Ads Manager YR oo |

Campaign Recommendation Cards

These cards appear in the campaign list and show the most
effective recommendations and their details for specific
campaigns, ad groups, or ads, including:

« Detailed recommendation information.

« The corresponding CTA.

= Bid and budget Score+5%

Increase the budget for {budget_new_campaign_num_nonshop} Smart+
campaign(s)

Recommended because Opportunity:

Your current budget doesn't meet the Pass the learning phase to ensure
recommended minimum bid-to-budget performance realization and scalability.

ratio.
View campaigns @

During Campaign Creation

At the top, bottom, or sidebar of relevant modules, you can
view all available Automated Optimization Score (AOS)
recommendations and best practices.

Avaiable audience

For more details, see Recommendations.

6.2

The learning phase is a period when our ad system learns to find the right

BeSt PraCtices user for different campaign settings. During the learning phase, the

campaign performance may fluctuate as the system needs to explore and
adjust to fit campaign settings.

Why do you recommend

against frequently °
adjusting campaign or E
ad group settings?

Therefore, it's important to minimize changes and give the
algorithm sufficient time (after the first 25 conversions or 7
days) to adapt and stabilize. When it comes to optimization,
fewer adjustments lead to better results.
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Ad Account Structure

Does having multiple ad accounts improve delivery performance?

01 All ad groups under a mature account with accumulated data can benefit from that account’s historical
performance data.

Focus on building and nurturing your existing ad account, accumulating more ad data within the same account

02 instead of continuously creating new ones.

03 Creating new ad accounts will not solve issues such as high bids, low spend, or creative fatigue. It should not be
considered an optimization measure.

04 New ad accounts should only be created when needed for better management or analysis, such as running
campaigns for different markets.

Does duplicating ad groups improve delivery?

01 Creating multiple diverse ad groups can help with exploration and campaign expansion.

~
J

The number of ad groups should align with your overall budget and campaign objectives. Having too many low-
02 budget ad groups may cause internal competition and reduce overall performance. We recommend that you
concentrate your budget on a reasonable number of ad groups.

-
.

03 Simply duplicating ad groups without making any adjustments will not improve ad performance.

Budget Setting and Adjustment

How should | set my budget?

01 Set your budget based on your desired ad spend level. Budgets shouldn't be too low or too high.

Within a reasonable range, a higher daily budget generally delivers better results.
02 « A daily budget of 20x your target CPA performs better than 10x your target CPA.
« A daily budget of 50x your target CPA performs better than 20x your target CPA.

-
\.

03 Avoid setting an excessively large daily budget for a single ad group. If your overall budget is high, consider
distributing it across multiple ad groups, each with different creative assets and targeting settings.

-
\

Avoid setting a budget that's too low, as it can restrict delivery and performance.

04 » We strongly discourage setting a daily budget equal to your target CPA. This won’t generate enough conversion
data and will cause high performance volatility.

Setting an unrealistically high budget does not improve performance.
05 « For Lowest Cost or Highest Value bid types, an extremely high budget can result in a higher CPA and lower ROAS.

» For Cost Cap or Minimum ROAS, if your CPA bid is too low or your Min ROAS bid is too high, setting an extremely
high budget will not help ad groups scale up delivery, since delivery in these cases is primarily bid-driven.

N\
A

06 Budgets with patterned or repeating digits (e.g., 888 or 999) will not improve delivery performance.
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How should | adjust my budget?

01 When increasing your budget, we recommend that you raise it by no more than 50% at a time. After each adjustment,
wait at least two days before making further changes. Repeat this process until you reach your target budget.

-
\.

02 If you need to scale up more quickly and incremental increases are too slow, consider creating new ad groups and
uploading new creative assets to them.

aVae
\.

03 If your budget utilization rate (Actual spend + Budget) exceeds 95% and your CPA/ROAS meets expectations, it's
a good time to increase your budget.

04 If both budget utilization and performance meet expectations on weekdays, you can also consider increasing your
budget before weekends, when engagement often rises.

05 If you're using the Max Delivery (formerly Lowest Cost) bid strategy and your actual CPA is significantly higher than
your target CPA, try reducing your budget.

06 If you're using the Highest Value bid strategy and your actual ROAS is much lower than your target ROAS, try
reducing your budget.

07 When decreasing your budget, limit each reduction to no more than 30% to minimize performance fluctuations.

Bid Setting and Adjustment

How should | set my bid?

01 Set your maximum acceptable CPA bid (Cost Cap) or minimum ROAS bid (Min ROAS). This helps your ad groups
pass the learning phase and scale up delivery more effectively.
( Increasing your CPA bid (Cost Cap) or lowering your ROAS bid (Min ROAS) is the most direct and effective way )
02 to boost ad spend and resolve low delivery issues.
03 It's important to raise your CPA bid (or lower your ROAS bid) before your actual CPA (or ROAS) reaches the
bid threshold.

04 The optimal time to adjust bids is 12:00 AM (midnight) local account time. Avoid making bid changes later in the
day. If you must, keep adjustments as small as possible.

05 Avoid lowering your CPA bid (or increasing your ROAS bid) unless absolutely necessary. If you do need to make
such changes, keep both the frequency and scale of adjustments to a minimum.

06 When your CPA or ROAS doesn’t meet expectations, don’t immediately lower your bid. Be patient with the
algorithm and allow your ad group more time to optimize performance on its own.
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Targeting Setting and Evaluation

How should | configure targeting?

01 The broader your target audience, the better. Give the system enough space to explore target audiences and
identify the most effective targeting options.

If you prefer to configure more specific targeting settings, use a collective coverage approach. This means that,

02 while a single ad group’s targeting may be narrow, the combined targeting range across all ad groups within the
same ad account should be as broad as possible.

03 You can start with relatively narrow targeting during initial testing. If performance is unsatisfactory,
gradually expand the target audience scope.

What is the optimal audience size for an ad group?

TikTok generally favors broad targeting, which differs from many other media platforms. A wider target audience gives the
algorithm more opportunity to explore and learn. As a result, ad groups with broad targeting typically achieve better spend
rates and CPA compared to those with narrow targeting.

« Avoid setting targeting that is too narrow. Data shows that ad groups with broad or moderately narrow targeting achieve
higher spend and delivery compared to those with very narrow targeting.

« When the audience size is too narrow, 80% of ad groups fail to complete the learning phase.

« An audience that is too narrow also leads to earlier and more frequent creative fatigue

If specific targeting is necessary, the audience size should not be less than 1 million users. Data
indicates that ad groups with target audiences of 1 million or more have a significantly higher chance
of completing the learning phase.

When should | adjust or expand targeting?

01 When audience saturation is high—in other words, if your reach-to-estimated-audience ratio is high—it's time
to adjust or expand your targeting range.

You can also consider adjusting targeting (along with bid/budget adjustments or creative updates) when:
02 « It's difficult to pass the learning phase.
« CPA s too high.
« Ad spend begins to decline.
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Creative Design and Refresh

Why is it important to update creatives regularly?

Data analysis shows that the frequency of creative updates is the most important factor affecting an ad group’s lifespan.

If an ad group is performing well, there’s no need to update or add new creative assets. However, if you notice a performance
decline or signs of creative fatigue, it's important to update your creative assets as soon as possible.

The reasons for this include:

01 When creative performance declines, CTR and CVR decrease, leading to lower eCPM and reduced
competitiveness. Without updating creatives, you may experience reduced spend and increased CPA.

When creative fatigue occurs, it usually means the ad has reached the same audience repeatedly and at a high
02 frequency. If you don't update your creative assets, audiences are more likely to mark your ad as Not
Interested, negatively impacting performance.

When should | upload new creatives?

After the learning phase, consider updating your creative assets if you notice any of the following:

N 7
\.

01 The ad’s CTR decreases by 10% or more per day for three consecutive days.

The ad is no longer reaching new audiences, but the frequency among already reached users keeps increasing,
02 which means the algorithm is repeatedly targeting the same audience. In this case, upload new creatives and
consider adjusting the targeting to help the algorithm continue exploring new audiences.

Should new creatives be uploaded to an existing ad group or a new one?

If your existing ad group is performing well but showing signs of creative fatigue, you should upload new creative assets to the
existing ad group to extend its lifecycle. This is because:

01 Nurturing a strong ad group is crucial. The more data an ad group accumulates, the better it performs. If an ad group
is performing exceptionally well, you should aim to extend its lifespan to maintain overall account performance.
If an existing ad group performs well, adding new creatives to it allows the system to leverage the ad group's
02 historical data for the new creatives, optimizing exploration and delivery performance. In contrast, uploading

new creatives to a brand-new ad group introduces more uncertainty. Without historical data, the new ad group
may fail to exit the learning phase, and the new creatives may not be sufficiently explored.

If an existing ad group is underperforming and previous optimization efforts have not improved results, you
03 should create a new ad group and upload new creative assets to it. Keep the old ad group active rather than
pausing or disabling it, unless the CPA/ROAS is completely unacceptable or the ad group has no ad spend at all.
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About Upgraded
Smart+ Solutions

Smart+ is continuously evolving to deliver the features you expect,
the control you want, and the performance you need across every
lower-funnel objective.

The upgraded Smart+ workflow unifies manual setup with the
Smart+ experience, letting you leverage the efficiency of
automation while maintaining flexibility and control over your
campaigns.

71 - What's coming with
the Smart+ Upgrade

7.2 - What changes with k-
the Smart+ Experience /./7?
Ty
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Availability

The upgraded Smart+ solutions support the following objectives: Sales, Lead Generation, and App Promotion. Additional
objectives will also be included thorughout the year.

71 What's coming with the Smart+ Upgrade

Prior Smart+ Solutions Upgraded Smart+ Solutions
What's New Features a unified campaign creation flow with no separation between
manual and Smart+ setup, enabling a smoother and more efficient experience.
= U J'TikTok Ads Manager = @ J TikTok Ads Manager
ales20251122012647  + Acvartising bjective G
5 &  Sales @ Tips Advertising objective
= . - Sales“ Tip
Community interaction © Website e "
i © websie
o S e Lead generation
ol O sal i)
App Website and app \
[ What's New Smart+ Targeting and Placements
= @ J'TikTok Ads Manager
Select targeting strategies, including audience controls or Rudience targeting z
manual targeting. e
Recommended: Use Audience Targeting or Audience g
Suggestions to better explore audiences and optimize ad
performance. Suich to manua trgeing ©

U J'TikTok Ads Manager

Sales20251122003823

e — > Audience suggestions 2
Default setting: Automatic Placement. You can additionally v
select brand safety options. Note: If you prefer not to use s
automatic placements, please contact your sales S A
representative or customer support. e

ok

Brand safety and suitability

Recommended: Keep Automatic Placement enabled to
maximize reach and improve performance.

Allow video download [ o) A v
Allowvideo sharing ©
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Prior Smart+ Solutions

Upgraded Smart+ Solutions

What's New

Campaign Structure

Flexible campaign structure that can include
multiple ad groups.

Q2 Campaign

v Ad group1

Celebrity campaign video
70 2025_001 text shows mo...

Celebrity campaign video
70 2025_001 text shows mo...

Celebrity campaign video
10 2025_001 text shows mo...

> Ad group 2

> Adgroup 3

What's New Creatives

Enhanced creative combination control (such as creative
and text matching), multi-URL and multi-product
combinations, and support for up to 50 asset groups.

The video capacity of each Smart+ campaign has been
increased from 30 to 45,000 videos
(30 ad groups x 30 ads x 50 creatives).

Reports now provide creative-level insights for deeper
analysis.

TikTOK: AdsManager  Dashboard  Campaign Araiytcs — = :
Y 41,2024 - Jan30,2024 (D Dmecompare S Custom table
Campaign Onjoff  Name status Cost crc CPM  Impressions Clicks
» You have 100 draft ads
Ad grovp.
- @ [la) rarame Active limited 33.00USD 300 300 300 0%
8 ad ) a1 t 4
© [ o Active 33.00UsD 25 25 32 37%
Splittest 7 o Pased 33.00UsD 25 25 32 37%
Bulk export/import L
Automated rules B = e viseo © Deleted 33.00UsD 25 25 32 37%
© [gh oz e imoe o Active 33.00UsD 25 25 32 37%
Q)] cotooocrstiet o Active 33.00UsD 25 25 32 37%
© g o Active 33.00UsD 25 25 32 37%
¥ Load
. 5 adname Active imited 33.00UsD 300 300 300 80%
B,
Total of 201 ads 7 28 30 25% 8
ol Collapse ()2 5 a s > tonenspage

What's New

Smart+ Automatic Campaign Budget

More flexible budget allocation; you can choose whether to use
Automatic Campaign Budget, formally known as Campaign
Budget Optimization (CBO).

Recommended: Recommended: Set your budget at the
campaign level to fully leverage CBO.

Campaign name

Sales20251122012506

Special ad categories

Confirm if your ads are related to housing, employment, or credit. Requirements differ
by country. Learn more

Select the category if applicable.

Budget strategy ()

© Automatic campaign budget

Your budget will be automatically allocated and optimized across ad groups.
Daily usb

Your daily spend will depend on advertising opportunities available. You won't spend
more than 7 times your budget per week. Learn more

1 With this strategy, you must have the same optimization location, goal,
event, and target CPA across ad groups.

Custom ad group budgets

Choose different budget and bidding settings for each ad group.
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7.2 What Changes with the Smart+ Experience?

—— Campaign level §

When creating a new Sales, Lead Generation, App Promotion, or Traffic campaign, you'll first need to decide whether
to set your budget at the ad group level (manual) or whether to enable Automatic Campaign Budget Optimization
(CBO). If you choose to use the automatic solution, you can adjust the campaign budget settings as needed. If you
choose not to use CBO, click the pencil icon and choose the Ad group budget, allowing you to set different budgets
and bidding strategies for each ad group.

Note: If you enable Automatic Campaign Budget, all ad groups within the campaign must use the same budget and
bidding strategy.

— Ad group level N

At the ad group level, you can adjust the following settings:
« Optimization and bidding: Define your optimization location, optimization goal, and target CPA.

» Budget and schedule: Available budget options depend on whether your campaign uses Automatic Campaign
Budget.

« Audience targeting: Choose the right targeting strategy, including whether to use Audience Control or switch to
Manual Targeting.

« Placements and brand safety: Default placement option is Automatic Placement. You can additionally select
brand safety options.

Note: If you prefer not to use automatic placements, please contact your sales representative or
customer support.

— Ad level )

At the ad level, you can select from the following options:

e Manvual setup: Use recommended ad creatives, and enter your own copy, product details, and other
information.

o Catalog ads: Scale ad creation by using creatives, product details, and URLs from your product catalog in
addition to manually created ads.

Then, continue setting up your ads and publishing your campaign.

For detailed instructions, see: [1:1 NDA Only] Smart+ Upgrade Creation Guide.
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08
Support

TikTok's Ad Assistant is a new Al-powered solution based on large
language models (LLMs) that supports multi-round conversations,
including chat mode and contextual mode. It is designed to assist
you during your entire advertising journey, from campaign setup
and management — including routine actions and repetitive tasks
— to optimization and reporting.

8.1 - Ad Assistant
Capabilities
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8.1 Ad Assistant
Capabilities

Ad Assistant can help you with:

Feature

Functionalities

"

TTAM Demo Account -... v

Ad Assistant QrGatisupoortt X

Want a snapshot of your
account'’s performance?

Ask me things like:

| want to obtain a quick overview of my
active campaigns.

N

In terms of age group, what are the top
audiences that | have reached in the last7
days?

Check my top videos from the past 7 days? |

Supported Languages

Greetings and Guidance

Ad Assistant includes a personalized starting page greeting and
actionable guidance based on your account status and campaign
performance. You can ask various general TikTok advertising related
questions or use the suggested greetings. Here are a few greetings
you might see:

« Account suspended? Let's figure out why.

» Ready to set up your first campaign.

« Looks like you're not running any campaigns.
» Ad group disapproved? Let's figure out why.

» Want a snapshot of your account's performance?

19 languages supported by
TikTok Ads Manager, including
Chinese (simplified), Japanese,
English, Spanish, French,
German, Russian, ltalian, Korean,
Turkish, Thai, Vietnamese,
Indonesian, Malay, Arabic,
Portuguese (Brazilian), Polish,
Swedish, and Czech

J \ J

Campaign Diagnosis

Ad Assistant Diagnosis is an Al-powered feature in TikTok Ads
Manager that can help you identify and resolve key campaign
performance issues. The diagnosis can provide you with
recommendations for issues such as insufficient spend and spend
drops while also flagging high-performing ad groups that are worth
scaling up. Campaign diagnosis can be triggered in three areas:

« Clicking the Diagnosis button in Ad Assistant.

« Asking Ad Assistant performance-related questions such as, "Why

is my spend low?"

» Through tips and alerts.

N\ )

English Only

J \ J

Campaign Reporting

Campaign Reporting enables you to retrieve campaign performance

data, perform basic calculations, and compare metrics across time
periods or IDs, all through conversations with Ad Assistant. This
feature helps you avoid manual report-building and complex
dashboard navigation. Campaign reporting can be accessed by:

« Clicking the Ad Assistant icon while viewing your campaign list or
simply clicking the Ad Assistant icon asking, "Give me a snapshot of

active campaigns."

N\ )

English Only

Get Support

You can submit a ticket via Ad Assistant or start a chat to contact ad

support and resolve issues.

19 languages supported by
TikTok Ads Manager, including
Chinese (simplified), Japanese,
English, Spanish, French,
German, Russian, ltalian, Korean,
Turkish, Thai, Vietnamese,
Indonesian, Malay, Arabic,
Portuguese (Brazilian), Polish,
Swedish, and Czech
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We will continue to update this guide and keep
improving the experience of using Ads Manager.

If you have more questions about TikTok Ads
Manager, you can refer to our Help Center
or consult Ad Assistant.
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https://ads.tiktok.com/help/
https://ads.tiktok.com/help/article/about-the-ad-assistant?lang=zh

